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CONFUSION IN THE 


When any number of people who are in- 
terested in the design, fabrication, light- 
ing or furnishing of structures where 
human beings live, are gathered together 
inevitably the discussion gets around to 
what or who is an interior designer. The 
definitions usually are traceable to the 
business in which the speaker is involved. 
Merchandisers characterize him (or her) 
as somebody who sells furnishings to 
friends; architects think of an interior de- 
signer as a person who is attempting to act 
as an architect but without the necessary 
training; and if there happens to be an ar- 
tist in the group, he will promptly tell you 
that a designer is one who tries to practice 
an art but without knowing the necessary 
approach. In other words, each person 


RANKS 


had nothing to do with interior design. 
They would make slip covers and drapes 
from material supplied by the client. This 
had nothing to do with interior design. To 
give credit where it is due, there are many 
members who furnished beautiful Eight- 
eenth Century rooms, William and Mary 
bedrooms and early American breakfast 
rooms, all in true period manner. All this 
had nothing whatsoever to do with interior 
design for today. 


In analyzing how people live, and no two 
have developed the same technique, it soon 
becomes evident that the basis of interior 
work is the designing and laying out of in- 
side space so that a client and his family 
may have more usable rooms, better func- 


this page. 


OPEN HOUSE 


This page is devoted to the free discussion of various problems facing 
the interior designer. We invite comment from designers, whole- 
salers, manufacturers or others associated or interested in this pro- 
fession, on the subject herewith presented, or on any other question. 
INTERIORS may not always concur with the opinions expressed on 
It is our hope that sincere discussion of many of the 


problems vexing our readers may eventually lead to their solution. 


tries to point out that an interior designer 
is trying to steal his thunder. 


It may have been in years past that in- 
terior decorators, as they were then known, 
were guilty of practicing many professions 
in a more or less haphazard way; however, 
today each profession has become special- 
ized and the interior designer is slowly 
but surely evolving into a specialist in the 
field of interior techniques. As this pro- 
gresses, the job comes to be one of advis- 
ing. This immediately brings the aura of 
professional dignity and background be- 
cause in the final analysis advice and con- 
sultation is the main business of any pro- 
fession. The services performed are in most 
eases incidental items to make the advice 
function. For many years interior decora- 
tors have made their income by selling 
yards of chintz, antique chairs and lovely 
lamps as gifts. This had nothing to do 
with interior design. They also bought 
specified pieces for clients at auction. This 


tioning furniture and homes simpler to 
keep. All this requires that an interior 
designer, in order to be an asset to his 
clients, must have a comprehensive back- 
ground; must know color, woods, wood fin- 
ishing, fabrics (upholstery and drapery), 
paint, upholstery work, cabinet making, 
rugs, china, silver, prints, paintings, light- 
ing, ventilation, glass, mathematics of 
human anatomy, plastics, reed, etc. All 
these are important in order that designs 
may work and that clients may be better 
served, It is naturally impossible that any 
one man should have memorized all this 
basic knowledge but an acquaintance with 
it and the ability to get the right answers 
when needed is the mark of a well equip- 
ped designer. 


An inquiring mind is one of the requisites 
for growth. The bad designs of today are 
partly the result of slavish copying of fur- 
niture that existed when people lived in 
a different manner than we do today. It 


by GORDON OBRIG 


has long been proved that furniture of any 
period reflects the social and political life 
of its day. That is one of the reasons that 
we live with cockfight chairs when cock- 
fights no longer are in fashion. We find 
the wig stand of many years ago mas- 
querading as an ivy stand in a good many 
front parlors. Chairs with arms that are 
too low for use are easily traced back to 
the days of hoop and panniered skirts. In 
other words, the designs of years ago are 
being reborn when those conditions no 
longer exist. 


For the last few years interior decorators 
have “assembled” interiors rather than de- 
signed them. The obvious fact that the 
type of person who could best live in 
those interiors is no longer alive, has been 
of very little interest. A new science is 
being developed that has as its basis an 
examination of how a client and his fam- 
ily live and what factors would increase 
their ability to live more easily and grace- 
fully. The down-to-earth subjects of what 
a man’s shirt measures and how many 
pieces of flat silver the family possess are 
the new beginnings of a job. The initial 
interviews are of necessity long and com- 
plicated because listing the equipment that 
any family group either has accumulated 
or would like to acquire is a long and hard 
analysis. I know as well as the next man 
that this attempt to design for today can 
not be a clean-cut departure from what 
already exists; however, the necessary com- 
promises because of a client’s nostalgia 
are, if successful, made by the designer 
and not the client. 


The field of interior design constantly 
broadens. Most people are aware of the 
place that designers have taken in the 
commercial field but if progress is to be 
made, the same down-to-earth approach 
must be the rule. A man who spends five 
to ten thousand dollars to furnish a store 
is interested in the amount of sales that 
can be attributed to the furnishings; in 
other words, if the design is not based on 
sales, available sales space, ease of han- 
dling stock ete., the whole job has been 
wrong from the start. It is true that the 
rule of horse sense is one of the main 
requisites of any job but never more so 
than in commercial work. 


The amount of money that is being poured 
into low-cost housing by the federal gov- 
ernment is the pump priming for the in- 
terior designers if they are alive. In days 
to come every group will have to con- 
tribute something (Continued on page 64) 
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HIPS that travel from the 

tropics to the arctic 
have very uniformly, in re- 
cent years, been equipped 
with Formica table tops in the public rooms and 
Formica furniture tops in the staterooms, because 
designers know that no weather condition will 
cause difficulty. The pictures show Formica tops in 
the ‘‘Robin Locksley’’ recently built in American 
yards and turned over to the British. 

Formica tops stand cigarettes, alcohol, co:metics. 
They have great depth and beauty of color, and 
are so hard and durable that they will serve under 
severe conditions for years without changing in 


TOPS 


THE WORLD WE4 THE p+ 


appearance. There are many colors and pat- 
terns—linen finishes, oyster shell effects and flat 
tints. A sealing ply is used on the bottom to pre- 
vent moisture penetrating the wood core and 
causing warping. 

Therefore, the requirements of both the decorator 
and the engineer are met by Formica tops in an 
unusual degree: They are durable and they are 
beautiful and easily adapted to any decorative 
scheme. Let us send you literature with all the details. 


The Formica Insulation Co., 4655 Spring Grove Ave., Cincinnati, O. 
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An Outstanding Example 
Of English Hand Blocked Chintz 


Here is one of nine new and individual hand- 
blocked chintzes, all printed from the antique 
blocks, which have just recently been received 
from England. Illustrated is No. 15610 avail- 
able in three delightful color combinations. 


IMPORTED EXCLUSIVELY BY GREEFF 


q reeti fa brics 


49 EAST 53rd STREET NEW YORK, N. Y. 
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“TEN POUNDS OF HORSE SENSE” 


Sir: 


I have read an article in your Septem- 
ber issue by Mrs. Ruth Campbell Big- 
elow entitled “Six Pounds of Spinach” 
and violently attacking the “cost plus” 
system of selling decorators’ services 
to their clients. 

There is no “cure-all” as such for the 
professional decorator, but as methods 
in every business change, so should we 
change ours. We hear many compli- 
ments on our work as decorators, but 
the criticism most heard is of our 
many methods of work. Can we find 
a way of answering this criticism? We 
must, There is so great and universal 
a need for our services and abilities as 
to stagger the imagination. I believe 
one learns to discriminate between the 
beautiful and ugly mainly through the 
eyes. There is so little of beauty in 
our country, other than our native 
scenery—Our shops are filled with com- 
mercial articles of doubtful artistic 
worth—too few of our 130 odd million 
citizens ever see the best in design, 
either of the antique or the new. 
Therefore, they can be greatly helped 
to have the best designs available by 
the aid of the professional, who at 
any rate sees much more of the well 
designed household articles than he 
who buys household equipment only 
once or twice in a lifetime. But we 
must help make it possible, for those 
who wish to use our eyes—to use them. 
We speak of ourselves as professional 
people. Yet we deliberately belie 
this by our method of operating. We 
buy at one price and sell at another. 
We expect the wholesale distributor to 
put our profit onto his ticket. How 
can he judge our costs or the financial 
requirements for the operation of our 
offices. This system has opened the 
wholesale showroom to the public, who 


also seem to be thoroughly acquainted 
with the discounts given. One of the 
evil results of this system is that the 
clients later search for someone who 
will purchase previously discovered 
articles for her at wholesale or there- 
abouts. We also admit ourselves to the 
accusation of most frequenting the 
source which gives us the greatest dis- 
count. However all this is beside the 
point. LE, Are we professionals or are 
we merchants? We must come to a 
decision in this matter. 

Let us examine other professional 
practices. The doctor, the lawyer, the 
architect, the industrial designer are 
examples. They all charge fees. Does 
the architect design a house, call in 
estimates from the various contractors, 
add a percentage and give this amount 
to his client as the cost of the work? 
He does not. He gathers in his bids, 
puts them in his clients hands and ad- 
vises which he should accept. His fees 
have been previously arranged and are 
thoroughly understood and accepted 
beforehand by the client. Nor is the 
architect financially responsible beyond 
the physical approving of bills for 
payment by the client. Can those of 
us who know decorating as a business 
imagine what a financial and _ book- 
keeper’s relief such as system as this 
could be? 

Much is said of the difficulties of prac- 
ticing this system by those who must 
maintain a stock of household equip- 
ment. should think such stock 
could be marked according to current 
value and sold where needed, the fee 
still to apply, other than to a customer 
of the shop who might have just come 
in to buy articles which might take 
her faney, requiring no professional 
advice. 

Such a system if practiced by us should 
permit the wholesaler to close the open 
showroom—take an inexpensive loca- 
tion, lowering his prices thereby, and 
deal as a wholesaler in the true sense 
of the word. We can all remember 
the years of shopping in Paris sources. 
There the prices given were the true 
prices and none but proven _profes- 
sionals were ever admitted. The 
sources were fun to search out and 
exciting to shop. Chair frames were 


hung up on pegs on an unpainted wall, 
purchaseable at low cost to be finished 
and upholstered as we pleased at mod- 
erate cost. Here, we expect the manu- 
facturer to set up rooms to the last de- 
tail so that we can more easily pur- 
suade our clients to buy. Rather we 
should design—use pencil and brush 
for our presentations. Create—work— 
stop gathering charm and more charm. 
Live simply and think out the endless 
good we can do to the every day man 
by the spreading to the simplest home 
of our talents as true professionals. 
Dan Cooper, Inc. 

New York City 


“ANYTHING BUT OFFHAND” 

Sir: 

I suppose that birthdays always merit 
congratulations even if most of them 
are perfunctory, but in the case of 
INTERIORS, your first annual congratula- 
tions should be anything but off-hand. 
Certainly you have done a wonderful 
job in your first year. Not only in the 
way you have built up the book in 
terms of bulk, volume or pages of ad- 
vertising, whichever way you want to 
figure, but also in the calibre of your 
publication. Interiors has all the 
sparkle and the contrasts that the home 
furnishings industry has needed in a 
trade magazine. 


‘Wesley Aves 


Baker Furniture Co., Grand Rapids. 


MR. FAIRCHILD MAKES 

THE GRADE 

Sir: 

I am enclosing herewith my check in 
the amount of $2.00, to cover a one 
year subscription to INTERIORS, to re- 
place the one returned to me several 
weeks ago. 

I feel that my aircraft connections, to- 
gether with the fact that I have an in- 
terest in several building projects, 
should entitle me to be placed on your 
mailing list. 

Sherman M. Fairchild 

New York City 

INTERIORS’ subscription lists are, and 
must be reserved for the professions 
connected with interior design. But 
Mr. Fairchild has long been as good a 
friend of (Continued on page 61) 
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CHARAK FURNITURE 
444 MADISON’ AVENUE CHARLES B.. GELLER. 38: WAREHAM STREET. 


CABINET SHOPS AT 58 WAREHAM STREET, BOSTON, MASS. 
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Empire brocade, 60% Cotton, 40% Kayon . .. Chinese Chippendale damask, 37% Silk, 63% Rayon... Mouern Stripe, 61’. Cotton, 39. Rayon 


Matched lo Méix—How to decorate ... Modern, Empire, Regency, Federal? = What does Crown Tested mean? 


It that fabrics containing C 
Many of today’s smartest rooms are not “pure period”. .. but compositions of treasured and ie aa Pome ie Mia 


un-related furniture brought together with sentiment, taste, and a lovely color theme. have been constructed and finished accord- 
ing to standards for consumers’ satisfac- 


For example, the Crown* Tested Rayon Fabrics shown here . . . Empire, Chinese Chip- tion. Samples of the fabric have been tested 
and approved by the Better Fabrics Test- 
ing Bureau, Inc., official laboratory of the 
fawn. They’re matched to mix, for lasting pleasure. Lasting because of Crown Tested National Retail Dry Goods Association, 


Quality... they’re tested and approved for wearing and cleaning qualities, and identified by washability, 


the Crown Tested Tac. ability as the case may be. 
#Reg. U.S. Pat. Of. Copr. 1941, American Viscose Corp. 


pendale, and Modern... are co-related by their common color scheme... . peach, olive, and 


Telephone LExington 2-3249 


HIS FURNITURE IS THE BEST THAT MAN CAN MAKE OR MON 


AMERIC SCOSE 
AND 
Crown Tested Fabrics corroration 
RAYON World’s Largest Producer of Rayon Yarn “3 


Offices: 350 Fifth Avenue, New York City 
THE FIRST NAME IN RAYON... THE FIRST IN TESTED QUALITY ee Providence, R. I.; Charlotte, N.C.; Philadelphia,Pa. 


Reprinted from House & Garden—December, 1941 
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always be 
ENGLISH DECORATION 


For restrained 18th Century English moods... a 
matchless Matelassé (No. 62183) fresh as a new 


morning in Geranium and Lime Green. Its subtle 


embossed design heightens the perennial charm of 
traditional Matelassé patterning. The stripe, also 
shown (No. 61167) is a deftly color-mated fabric 


which offers a versatile combination ... In fact, 


the colorings of each are so original, both le rate 
fabrics are finding favor in y 


Modern treatments. 


\ 
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Have this much in common: if they last through the first 


year, the worst is over. Happiness and prosperity 


should lie plain ahead. 


On November 20, 1940, about two weeks atter it had > 


legally acquired title to the former Interior Decorator, 
InteRIORS published its first issue. We still think that 
it was a fine opening number: 56 pages thick, publish- 
ing 55 different photographs of interiors, textiles, acces- 
sories, etc., printing 13 separate articles, and listing the 
names and addresses of 45 advertisers. 

Our anniversary number that you are now looking at 
is the largest we have ever published, containing 84 
pages, 86 editorial photographs and drawings, 21 
articles, and listing incidentally the advertisements of 


76 dealers and manufacturers whose products ought to 
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help you in your business. In this past year in spite of 
skyrocketing costs and mounting taxation, it has been 
necessary to add eight people to our staff. 

If we have grown through your favor we have not 
grown complacent. During the past year we have 
established for your use, eight new editorial depart- 
ments, all of them features that do not appear in any 
other professional magazine in this field. All eight 
features, from biographical sketches of important de- 
signers to technical articles and stage designs appear 
in this issue with a little reproduction of the first page 
of earlier articles to remind you when each new feature 
was adopted. 

Here then is our record for the past year. God willing 


we shall do even better in the year to come.—F. de N. S. 


INTERIORS 


BIGGER AND MORE MASCULINE 
THAN MOST YEARLINGS, STANDS 
BY A DUODECAHEDRON, WHICH 
REPRESENTS THE PAST YEAR 
—CONFIDENTLY. 
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IT’S FIRST YEAR 
HAS INTRODUCIY 
‘THESE NEW 

DEPARTMENTS 


the dee of actwad 


an mark an 


aw he hax wot wacked for the 


theater on whe wot de finitely we stone 


whee artore im the held of design, and finally berwnce 
thee the be of the 1941 theatrecal we are the meow 
departwewt 


We shall not sing atwans to what hooking agents call the Leqtimate Theatre In 


months we datvate sete, (Please tare to page 67) 


INTERIORS 


RETAIL SHOP PLAYS NEW ROLE IN COMMUNAL LIFE OF TOMORROW 


- JAN === 


The that yom. 


OPEN HOUSE 


‘Tass page Geveted te te free of various 
tee interior We comment from 
talers, oy ethers or iaterented 
the subject herewith presented, or sey ether 
set conser with the opinions expremed on 
thin page. that sincere of many of te 
vexing eer readers lead te thelr 


fos the put qoare With 


Norman biel Geddes, and 
Ubect whe in the 


MIELZINES 


mare he ix owe of 


the moat umportant stage decqmers ve the 


lout he hax om great advantage mer 


TOMY FOR DECORATORS 


Orrice FURNITURE 


ser August (ones, INTERIORS senes of showing the 
Tarn we cow te the business of office the tect that the larger 
tarers of ready mate Rave made wore sted, Dave tone 
mare research the functions! st drawers, shelves and lighting thew any ether type of 

Because the sine of thew market. ond what the manutortarers te be the teste of he 
Ros gravely affected the style ef commertial office farniters, many designers with 
ee fat comminsion preter te ther ems. fer them that Mose shetehes are 
we hove omitted drawings of Sing Far sanitary ant athe 
drying, and they com ait be souty te match 


INDUSTRIAL DESIGN 


PLASTIC MATERIALS WITH A PLASTIC QUALITY 
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IN THE COWS’ TIME, MR. MC CORMICK’S BARN 
LOOKED LIKE THIS. UNPRETENTIOUS FROM THE 
OUTSIDE, BUT EXTREMELY SOLIDLY BUILT. 

FROM LEFT TO RIGHT: THE ACTUAL BARN, 
GROOM’S COTTAGE, AND WAGON SHED. 


v 
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AFTER REMODELLING, THE DINING ROOM WINDOW 
SEEN AT THE END OF THE COURT COVERS THE OLD 
PASTEURIZING ROOM, AND THE WAGON SHED HAS 
BECOME THE MAIN LIVING ROOM. DORMER WINDOWS 
AND A NEW BALCONY HAVE ADDED A SECOND STORY. 


Remodelling cow barns into summer homes for them- 
selves and summer theatres for their friends is one of 
the favorite jobs of younger architects. Few of them | 
can afford to do as elaborate a job as that illustrated 
on these and the following pages, and fewer still have 
had such a swank cow barn to work with as the one, 


shown in its bovine state at the top of the opposite 
HAND SPLIT SHAKES, IRREGULAR AS ALL GET OUT 


COVER THE COW BARN’S ORIGINAL SHINGLE ROOF, AND page. The cow barn was part of the estate of the * 
THE COWS’ ORIGINAL TIN VENTILATOR HAS BEEN REPLACED 
WITH THIS PLEASANT CUPOLA. IVY PATTERN CAST IRON late Cyrus H. McCormick, Chicago's reaper and binder 


VERANDA COMES FROM A NEW ORLEANS ORIGINAL. 
magnate, who had named it ‘‘Walden”’ after Thoreau's 


favorite duckpond. It was already air conditioned 
even before the renovator, Architect Jerome Robert 
Cerny, took it over. The cows gave mostly cream. 
Keeping the original Z shaped plan of groom's cottage 
dairy and cow barn, Mr. Cerny has evolved a six room 
guest house, a ten room main house, service buildings 
and stables. 

If eclecticism is the chief fault of American architecture, 
the remodelled buildings should serve as a horrid 


example of something or other. By the architect's own 
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THE LIVING ROOM. HERE ONCE STOOD TWO TRUCKS 

AND A MANURE SPREADER. SHELL PINK WALLS, CLASSIC 
GREEK ENTABLATURE OVER THE BOOK CASES, QUEEN ANNE 
FURNITURE, AND A CHINESE JOSS HOUSE CARVING OVER 
THE RENT TABLE IN THE BAY WINDOW. 


MR. McCORMICK'S COW BARN TRANSFORMED 


ANOTHER ARRANGEMENT OF THE SAME TABLE AND THE SAME BAY 
WINDOW SHOWN ABOVE. PINK GAUZE CURTAINS, THE SHARP 
EYED MAY NOTE THE DIAGONAL STRIPS OF EBONY IN THE WHITE 
OAK FLOOR, COPY OF A PARQUETRY PATTERN FOUND IN THE 
CHATEAU DE FONTAINEBLEAU, WHICH GIVES THE ROOM MUCH 

OF ITS CHARACTER. 


written description it is a Monterey California house 
with a New Orleans cast iron balcony, Greek archi- 
tectural details, Pennsylvania Dutch fenestration, a 
Charleston living room, old English cornices and a 
Swedish ski cabin! Add to this a pale blue dog trot,— 
whatever that may be,—a barbecue pit, and a pair of 
cast iron entrance gates with the notes of "Home Sweet 
Home” cast in the mould. 

But these photographs, speaking for themselves, 
show a thoroughly normal country house, largely 


Georgian in detail and charming in effect. 
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AGAIN THE LIVING ROOM. ENTIRE COLOR SCHEME BASED ON 
THE MURAL WHICH LOOKS, TO THIS UNINSTRUCTED DEPARTMENT 
LIKE THE WORK OF ONE OF THE MULTI-MUSCULAR PUPILS OF 
EUGENE SAVAGE OF YALE’S SCHOOL OF FINE ARTS. 


THE DINING ROOM. BEHIND THE PINE PANELLING, WHICH HAS 

BEEN GIVEN A WARM CORAL GLAZE, ARE THE INFLEXIBLE WHITE TILES 
OF THE OLD COW BARN’S PASTEURIZING ROOM. CHIPPENDALE 
FURNITURE, SADDLE LEATHER UPHOLSTERY, CHINESE ANTIQUES. 


OBJECT IN FOREGROUND IS AN EXERCISING MACHINE, 
TREATED AS A PIECE OF ABSTRACT SCULPTURE. THE 
“BOOK MURAL BEHIND IT CONSISTS OF FOUR SWINGING 
LEAVES, SUITABLE FOR PUBLICITY DISPLAYS. THE LONG 
TINTED GAUZE CURTAIN IS LIT FROM BEHIND AT NIGHT. 


~ 


WOOD PANEL 


TINTED SCREEN 


uP 


FLOOR PLAN. A DESK, A VISITOR'S CHAIR AND AN 
AUTOMATIC JOGGLER ON A PLATFORM ARE ALL THE 
FURNITURE THAT THIS LITTLE OFFICE HAS ROOM FOR. 
TWO MORE SWEAT MACHINES ARE IN THE WINDOW. THE 
TINTED CURTAIN RUNS THE WHOLE LENGTH OF THE OFFICE. 
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PANELS ON HINGES 
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ENTRANCE HALL AND OFFICE FOR A PRIVATE GYMNASIUM 


AN ORIGINAL PROJECT BY COSTANTINO NIVOLA 


f SHOW WINDOW, SHOWING THE RELATION OF THE 

SCLE MACHINE IN THE FOREGROUND TO THE ABSTRACT ' 
FFOLDING BEHIND AND THE TRANSLUCENT CURTAIN 

HIND THAT. SIX CHANGEABLE PLACARDS CLAMP TO THE 

HFFOLDING AND GIVE PLENTY OF SPACE FOR PHOTOGRAPHS. 
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The problem here is to decorate an extremely narrow en- 
trance and office for a private gymnasium and reducing par- 
lor whose exercising rooms are on the floor above. Every- 
thing has to be subordinated to increasing the sense of space. 
Walls are yellow marbelized Di-Lon with a large mural of two 
rearing stallions, shielding the stair well. Directly opposite 
the entrance door is a huge plywood book, on whose leaves 
photomurals of special exercises may be mounted. 

An ombre gauze curtain 24 feet long shrouds the outside wall 
during the daytime. It is lighted from behind at night to in- 
crease the brightness of the room. The automatic jigglers 
and jogglers and other exercising machines for the lazy, so 
beloved of this class of gymnasium have been used as 
abstract sculpture by Mr. Nivola. He has put two of them in 
the windows, and one on a raised platform on the office floor. 
The arrangement of the show window is perhaps the most in- 
teresting part of Mr. Nivola’s design. Against a permanent 
architectural scaffolding are six changeable plaques. The 
largest of these is a curved plywood panel on which is 


painted an anatomical figure, after Leonardo da Vinci. 


SIDE ELEVATION OF THE SAME 
.SHOW WINDOW. NOTE THAT THE 
CHIEF DECORATION, THE LARGE 
ANATOMICAL DRAWING, IS ON 

A CURVED SQUARE PANEL. 
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BRIGHT MODERNISM 
AT PALM BEACH 


THE EXTERIOR OF THIS PALM BEACH WINTER HOME IS CORAL 

PINK STUCCO WITH WHITE TRIM. ALUMINUM MARINE FIGURES COVER 
THE SCREEN DOOR, THE FRONT DOOR IS A DEEP BLUE GREEN. 

NOTE OVERGROWN WINDOW BOX FOR DOORYARD PLANTING. 


Since the first Eastern socialites started wintering at 
Palm Beach some 40 years ago, that expensive strip 
of Florida flatland has never lacked for architecture, 
but it is as refreshing as the evening breeze from the 
Gulf Stream to find a Palm Beach house that doesn't 
look like a bastard offspring of Alice Foote McDougall 
and the Roxy lobby. Such a house, modern, yet not 
too modern to frighten the neighbors, decorated by 
Worrell's of Palm Beach, is illustrated on these pages. 
There isn't a patio on the place. The overhanging bal- 
cony stems from northern California as much as any 
place, and the white asbestos tile roof, the pale pink 
wall with white trim, look like Bermuda. The house’s 
chief architectural features are the three great bow 
windows: for the bedroom and dining room below it, 
and an even larger window for the den which is on 
the right hand side. 

This open arrangement would be even more attractive 
in horseless Bermuda than it is on the intersection o/ 
two busy Palm Beach streets, 100 yards from a boat 
landing, but the owners don't seem to mind. 


. 


VIEW WINDOW IN THE DEN. FLEXWOOD WALLS ARE TINTED LIGHT 
GREEN. OLIVE GREEN RUG, FLECKED WITH WHITE. THE BANQUETTE 
IS UPHOLSTERED IN CORAL, WHILE THE DESK AND TELEPHONE STAND 
ARE BLEACHED MAHOGANY. OFF-WHITE LEATHER COVERS THE CHAIRS. 


THE LIVING ROOM. MIRRORED MANTEL IS GRAY VEINED MARBLE FACED 
WITH CHROMIUM. LOVE SEAT IN LEMON YELLOW AND GRAY STRIPES. 
EASY CHAIR IS GRAY, TO MATCH THE RUG, PIPED WITH FUCHSIA. 

THE END TABLE AND PEDESTALS ARE BLEACHED MAHOGANY. 
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THE ROCKING CHAIR, PROTAGONIST CF 
ALL FOUR SETTINGS, STANDS BEFORE THE 
MARBLE TOPPED TABLE, BEHIND THE 
FOOTSTOOL WHICH CONTAINS SPACE FOR 
A HOT WATER BOTTLE. AMERICAN 
WALNUT FURNITURE UPHOLSTERED IN 
GOLD BROCADE. ANTIMACASSARS, DIPPED 
IN TEA ON THE CHAIR BACKS. KEROSENE 
“ASTRAL” LAMPS IN CHANDELIER. 
NOTTINGHAM LACE CURTAINS ON BRASS 
RODS. CONCH SHELL IS LETTERED 
“NIAGARA FALLS”. ON THE PIANO: “THE 
MILWAUKEE FIRE, OR THE BURNING OF 
THE NEWHALL HOUSE.” NOTE THE 

GILT CLOCK ON WHATNOT. 


ISOS 


RED & GOLD PLUSH FURNITURE. MOTHER'S 
ROCKER NOW HAS A RED PLUSH ANTI- 
MACASSAR. THERE IS A MELODEON 
BETWEEN THE WINDOWS. NOTE MANDO- 
LIN AND BAMBOO BOOK CASE UNDER THE 
HAND WORKED LETTER CASE. BABY HAS 
DIED, HENCE CHRISTENING SCARF DRAPED 
OVER HER PICTURE ON THE EASEL. NOTE 
LACE INSETS IN THE EARLY ROLLER 
SHADES. GOATSKIN RUG ON TOP OF THE 
BRUSSELS CARPET IS LINED WITH PINK 
FLANNEL. HANGING LAMP WORKS ON A 
PULLEY. 


1912 


GOLDEN OAK AND BLACK LEATHER 
FURNITURE. MORRIS CHAIR WITH 
LION'S HEAD ARMS. CYLINDER 
PHONOGRAPH WITH MORNING GLORY 
HORN, AND HAND CRANKING WALL 
TELEPHONE. CONSIDERABLE PYROG- 
RAPHY (BURNED LEATHER WORK.) 
DECORATED THE WALLS. MUSEUM 
DIRECTORS HAVE CAREFULLY PLACED 
“GIRL OF THE LIMBERLOST” AND 
“THE WINNING OF BARBARA WORTH" 
AMONG THE BOOKS UNDER THE TABLE. 
THE NEWSPAPER HEADLINE ON THE 
TITANIC SPEAKS FOR ITSELF. 
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One of the most popular exhibitions that the Chicago Art Institute has ever held was the 
display of miniature American rooms recently assembled by Mrs. James Ward Thorne. These 
were illustrated in the July number of “Interiors’’ under the title: ‘America’s Tradition in 
Miniature.”” Mrs. Thorne’s husband is one of the Wards of Montgomery Ward & Co. 
Chicago's Museum of Science and Industry was founded by the late Julius Rosenwald, for 
many years President of Montgomery Ward's implacable rival, Sears, Roebuck & Co. Here 
was a challenge that had tc be met. As shown on these pages, the Science Museum and 
the present directors of Sears Roebuck have met it handsomely, and have had an awful lot 
of fun while they were doing it. 

Mrs. Thorne’s beautiful little scale models showed the development of fine American interiors 
from 17th Century New England through colonial Virginia, Charleston, and the Spanish 
Southwest, to a 1941 penthouse. The Museum of Science and Industry had another idea: they 
would concentrate on the changing styles of average middle class American home during the 
past fifty years, and they would have no truck with miniatures, scale models, photographs or 
drawings. Across the corners of one of the museum's main halls they have built four full sized 
rooms, filled them with real furniture, real rugs and pictures. (Continued on page 64) 


MID-HOOVER PROSPERITY, WITH A RADIO, A BUILT IN BOOKCASE. 


WITH STAINED GLASS DOORS, AND A FALSE FIREPLACE. 
“GENTLEMEN PREFER BLONDES” IS ON THE END TABLE, AND 
“THE MENTOR” IS IN THE MAGAZINE RACK. NOTE 

THE HANGING TAPESTRY, WITH THE LITTLE TASSEL, 


1941 


HAVING HAD THEIR FUN WITH THE 
DECORATIVE DIFFICULTIES OF THE 
PAST 50 YEARS, THE SCIENCE 
MUSEUM'S STAFF HAS DECORATED 
THE CENTER OF THE SAME HALL 
ACCORDING TO THEIR IDEA OF 1941 
TASTE. HERE IT IS. BLACK MARBLE 
FIREPLACE, WAXED MAHOGANY 
PLYWOOD, AND CANARY YELLOW 
GEATHER BENCHES. 
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TECHNICS 


HEAD 


BACK BONE———> 


BUFFING 
MACHINE BUF 

DEEP BUFF 

SPLIT 

SLAB 

TOP GRAIN | 

DEEP BUFF | 

SPLIT 

SLAB 


LIGHT GRAIN 
MEDIUM BUFF 
SPLIT 


SLAB 


LEATHER: AN 4 


Leather has long commanded respect because of its 
beauty and its resistance to wear. Yet in many in- 
stances because it is not used correctly these qualities 
are either not realized at all, or else not in the degree 
in which they might be. Because leather is not an in- 
expensive material, mistakes in specification are 
costly, and because of its reputation they are doubly 
disappointing to the client. 


No decorator is expected to be an authority on every 
material and every phase of its application, but every 
decorator should know enough of the basic facts about 
materials to realize their possibilities for wear, to under- 
stand the reasons for costs, and to be able to represent 
them intelligently to the client. When it becomes neces- 
sary to go beyond this for proper use, there is expert 
knowledge available in every field, and this knowledge 
is free for the asking. When a problem arises let an 
authoritative resource in that particular field advise 
correct use. Resources do not expect the decorator to 
be omniscient—and instead of thinking less of him for 
admitting that he is not (which, incidentally, they know 
anyway) they will respect him for working in an in- 
telligent manner, and be glad to give most whole- 
hearted cooperation. No reputable merchant wishes to 
sell his product for a use for which it is not suited. By 
working in this way, you can not only simplify your 
own immediate needs in giving instruction, but you will 
eliminate complaints and ultimate dissatisfaction on the 
part of your client. 


Leather is the term applied to the hide or skin of any 
animal. or any portion of such skin, when it is tanned, 
tawed, or otherwise dressed for use. In describing 
tanned leather, hide is the term used to refer to the 
whole pelt of one of the larger animals—cattle, horses, 
etc. Skins are pelts from smaller animals—sheep, 
calves, goats, etc. 

Tanning converts this live material into an inert ma- 
terial, and in so doing strengthens it, because it 
changes the texture and adds body. Tanning is a 
preservative which keeps skins and hides from dis- 
integration and rotting. 


INTERIORS 
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Only the finest cattle hides are used for upholstery 
leather. The relatively large surfaces of these hides 
eliminate problems of seaming that would arise in the 
use of small hides or skins. Since about 99% of the use 
of leather in the home furnishings industry is for uphol- 
stery purposes, and the other uses, except for acces- 
sories, also require large areas, all leather used in this 
industry is classified as “upholstery.” 


Exceptions to the upholstery leather classification— 
other types of treated hides and skins which have some 
use in the decorative fields—are rawhide, vellum and 
parchment. Rawhide is cattlehide that has been 
dehaired and limed—the steps preliminary to any tan- 
ning process—but which has not been tanned. Raw- 
hide is stiffer than leather and somewhat more difficult 
to manipulate, therefore necessitating particularly skil- 
ful workmanship for satisfactory results. Its main use 
in decoration has been on accessories. Parchment is 
sheepskin which has been tawed (treated with alum) 
after the preliminary dehairing and liming. Vellum is 
calfskin taken through the same process. These two 
are also used in accessories, particularly for lamp- 
shades. 


All heavy leathers, such as cattle hides, are tanned 
by the most ancient tannic or vegetable process. This 
is done with a tannic “tea”, made from various barks, 
woods, leaves and nuts that contain tannin. Many of 
these tannin-producing materials occur in great abund- 
ance in the United States. In addition many others are 
imported from Central and South America, Asia Minor, 
Africa, the Philippines, Dutch East Indies, Borneo. Vege- 
table tanning still requires a period running into months 
(in contrast to the chrome and alum tanning which can 
be used for lighter leathers, for gloves, garments, etc.) 
The term “tawing’” which is sometimes used instead of 
tanning, refers specifically to the alum process. The 
vegetable process of tanning leaves the heavy leathers 
pliable and supple in a degree which cannot be ob- 


tained by working them with the mineral tanning 
agents. 


During the process-of tanning the hide is split hori- 
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zontally in one of several ways. It is generally recog- 
nized that the cut containing the greater amount of 
grain, or that which is nearer the grain surface is the 
better quality. Grain is formed by the cells that sur- 
round the hairs. The grain, or hair side, of a hide is 
the outer side, where removal of the hair always leaves 
a distinctive surface pattern. In contract, “grained 
leather’’ is any leather on which the original, natural 
grain has been changed or altered to any degree by 
any method or process or manipulation. 

Probably the factor that has contributed most to making 
leather a mystery to the average person has been the 
splitting into various thicknesses in so many ways. The 
various qualities that have been evolved by these pro- 
cesses have been hard to distinguish. 

There are two main methods of splitting hides: In one, 
starting from the hair side the hide is split first into a 
top layer of Buffing, next into a layer called Machine 
Buff, then into a layer called Deep Buff, then into Split, 
and the final or flesh side that remains is called Slab; 
in the other the hide is split into Top Grain, Deep Buff, 
Split and Slab. There is also a third method in which 
the top layer is called Light Grain, the next Medium 
Buff, then Split and Slab. 


Definitions of these names given to the various hori- 
zontal cuts should help both the decorator and the 
client to know more about what they are buying. 

In the home furnishings industry Slab leathers are 
never used and so need not be discussed. Split, be- 


cause of its lack of pliability, is also practically never 
used. 


Buffing is a very thin top layer from‘the grain side— 
approximately 1/64” thick. It is used for small ac- 
cessories, where the beauty of the full grain is desired 
but where it is necessary to have extreme thinness and 
pliability for manipulation and working in small dimen- 
sions, such as those of ash trays, cigarette boxes, etc. 
Machine Buffed leather is the top cut of the hide after 
a buffing has been removed from the grain side. Since 
buffing is only 1/64” thick, machine buff has a portion 
of the grain surface on ap- (Continued on page 7]) 
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RAWHIDE LOBBY FOR’ A WASHINGTON HOTEL 


at 


RAWHIDE MANUFACTURERS METICULOUSLY POINT OUT THAT 

THEIR PRODUCT IS NOT A LEATHER. 1.E. IT IS NOT TANNED. 

WHATEVER THEY DO TO THESE TOUGHEST OF COW HIDES, MODERN 
RAWHIDE HAS NOW ACQUIRED SUFFICIENT FLEXIBILITY TO BE 

USED, NOT ONLY FOR ARCHITECTURAL PANELLING BUT FOR SMALL 

HAND LUGGAGE. ABOVE: TUFRAW RAWHIDE LOBBY DESK AND WALL 
PANELS IN WASHINGTON HOUSE, WASHINGTON, D. C., BY EUGENE SCHOEN. 


INTERIORS 
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ANATOMY FOR DECORATORS 


PART THREE: STORAGE SPACE—MASCULINE 


The proportions of people—vital as they are to the proper designing of furniture, are even more important when 
the problems of storage space must be considered. 

There are many reasons why a closet should be at least 18 inches deep, but the most obvious one is that the 

average man’s shoulders are (8 inches wide, and coat hangers need that depth. 

As our artist, Nino Repetto, points out, the most important thing for any one of us to take care of is our 

own skin, but outside of that: immediately outside of that—are the dozens of garments and accessories with 

which we are accustomed to adorn and protect ourselves, and which ought to be put away almost every night. The 
easier to visualise the smallest space that the full wardrobe of a Likely Male Client can be compressed into, 

we have designed a single case, 6’ 4” x 2’ deep. 

Complete with mirror and fluorescent light tube, it could be made right now as a single piece of furniture, but 

true designers will understand that these careful measurements should help them just as much in designing closets, 


bureau drawers, wardrobe luggage or packing cases. 
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SLIPPERS 


EVERYTHING THAT THE AVERAGE MAN NEEDS TO KEEP HIS CHIN UP IN THE 


PRESENCE OF ADOLPHE MENJOU, GROVER WHALEN, OR LUCIUS BEEBE, CAN BE 


STOWED, AND NOT COMPRESSED, IN THE GARDEROBE ABOVE. FURNITURE DESIGNERS 


PLEASE NOTE THAT THREE SHIRTS IN ONE BUREAU DRAWER ARE ENOUGH. 


THREE DRAWERS FOR “LITTLE AFFAIRS” MIGHT BE TOO MANY. 


INTERIORS 
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NOBODY SHOULD PLAN A BEDROOM, OR A DORMITORY, OR A LOCKER ROOM, 

OR A CHEST OF DRAWERS, OR A SUITCASE, WITHOUT MEMORIZING MOST OF THE 
PROPORTIONS OF THE MALE IMPEDIMENTA ON THIS PAGE. THE FEMALE 
EQUIVALENTS, TO APPEAR NEXT MONTH, WILL TAKE UP MUCH LESS ROOM BUT 
WILL LOOK MUCH CUTER. 
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TO PRESERVE FEDER’S LIGHTING EFFECTS AS MUCH AS 
POSSIBLE, NO ADDITIONAL ILLUMINATION HAS BEEN USED 
FOR ANY OF THESE PHOTOGRAPHS, YELLOW TUFTED DOS-A-DOS 
IN THE ENTRANCE LOBBY, WITH THE SHOWROOM ITSELF BEYOND. 


| 
BY FEDER 
SELLS MODERN FURNITURE 


A 60 FOOT WALL OF BRIGHT COLORED CURTAINS, LIT FROM 
BEHIND, IS THE SHOWROOM’S CHIEF DECORATIVE FEATURE. 

NOTE HOW CONCEALED SPOTLIGHTS BUILD UP THE SHADOWS AS 
WELL AS PICK UP THE FURNITURE THAT SHOULD BE EMPHASIZED. 


For once, that overworked word ‘dramatic’ is applli- 
cable to the lighting used in the new showroom of 
the Dunbar Furniture Co. It was designed by Mr. 
Abe Feder—who prefers to be called just plain Feder, 
and who thinks of himself as a “stylist in light’ and 
not a lighting engineer. Feder got his experience, and 
his very considerable reputation, almost entirely in 
the theatre. He has kindly consented to give INTERIORS 
his own ideas of the problems concerned with this 
particular job. Feder’s article follows: ; 

“The word Showroom when applied to furniture, has, 
in the past, meant setting up walls in an attempt to 
duplicate rooms in the home. This has presented a 
problem to the manufacturer, because to show furni- 
ture at its best for the purpose of selling it, it is neces- 
sary to have even more space than is normally pos- 
sible in the home, where many people are about. 
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DINING AND LIVING ROOM GROUP AGAINST A CORAL PLASTER 

MURAL BY VALLY WIESELTHIER. NOTE EXPOSED PIPE. THERE HAS 
BEEN NO ATTEMPT TO DISGUISE THE FACT THAT THIS IS BASICALLY A 
LOFT BUILDING, DEDICATED TO THE BUSINESS OF SELLING FURNITURE. 


— 


“When the Dunbar Showroom was being planned, Mr. 
Wormley, the designer, decided to deliberately do 
away with the idea of setting up rooms, and instead 
he designed a series of separate furniture groups. The 
problem was to still retain the illusion of rooms al- 
though there were no walls. 
‘The illusion was created by washing light across fur- 
niture from three or four sources. The sources them- 
selves were architecturally designed and arranged 
symmetrically on the ceiling so that they follow the 
line and form of the furniture spaces. 
“The climax of the Showroom is a curtain wall. By 
lighting from behind the curtain, a sixty foot wall be- 
comes luminous. Not only has the wall a luminosity, 
Dut a glow extends over the entire area. 

ith light, furniture takes on a tri-dimensional feel- 
ing never possible with lamps, and ceiling fixtures.” 
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AGAINST THE COUNTERPANE OF A TUFTED BED THE SHADOW OF MISS 
WIESELTHIER HERSELF IS THROWN, WHO SEEMS TO BE GETTING READY 
FOR BED OR SOMETHING. IN ANY EFFECTIVE LIGHTING SCHEME THE 
SHADOWS ARE EVEN MORE IMPORTANT THAN THE LIGHTS THEMSELVES. 
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; according to Salvador Dali, is the proper background against which to 
view Schubert’s 7th Symphony, as performed by the Monte Carlo Ballet Russe, 
and entitled, for reasons that escape this department: ‘* Labyrinth.”’ 
No modern artist is more persistently annoying to serious art critics than Sr. Dali, 
who quickly learned to speak, if not to spell French (see costume plates) but who 
has persistently refused to learn English; whose passion for personal publicity is 
unequalled east of Hollywood; who trims his little black mustache like a printer’s 
bracket; whose absorption in sexual symbolism makes the older boys blush; and 


whose stark ability as a draughtsman and colorist cannot be denied by any man. 
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This field of skulls and cypresses and the neo- 
Grecian-pseudo-Freudian costumes that go 
with them make the most brilliant background 
that the 1941 theatrical season has yet 
produced. They are sure to set dozens of 
textile and imitative interior designers to 
work, just as they are sure to set gentle, 
kindly, short sighted Franz Schubert 


of Vienna revolving in his tomb. 
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Fabric prints get bigger and bolder in design as they 
are presented for spring 1942. Roses on chintz are 
larger and brighter than were ever grown by that hor- 
ticultural genius, Luther Burbank, or through the use of 
plant vitamins discovered by a California University 
research worker a few years ago. Primroses, amaryl- 
lis, dahlias, and even that old fashioned favorite, climb- 
ing clematis, have been given a bolder, more modern 
look by this gargantuan touch. 

These new prints appear on a wide variety of grounds. 
Glazed and unglazed chintzes are, of course, numerous. 
But there are satins, taffetas, mohairs, etc., to choose 
from, and an ever increasing number of new weaves 
in rayon, spun rayon cotton and silk. 

Harold M. Schwartz, importer, shows a number of over 
sized prints which are now (Continued on page 62) 
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A FAMOUS AMERICAN HORSE RACE 

FROM ORIGINAL CURRIER & IVES PRINT 
HAS BEEN PRINTED ON CHINTZ, 33” WIDE, 
REPEAT 36”, $2.50. F. SCHUMACHER & CO. 
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HORSES ARE IN GRAY, WHITE, BROWN AND 
CEDAR-ROSE ON BEIGE SAIL CLOTH, 50” WIDE, 
REPEAT 26”, $6.00. HOWARD & SCHAFFER. 


CHINESE UNGLAZED CLAY 
POTTERY HORSE OF THE 
T'ANG DYNASTY FROM 
YAMANAKA & CO., INC. 


A TYPICAL AMERICAN HUNTING SCENE IN ITS FULL 
COLOR HAS BEEN CAPTURED IN THIS STROHEIM 
} & ROMANN 50” CHINTZ, REPEAT 36”, $3.00. 


ALL THE COLOR AND EXCITEMENT 
OF THAT DANGEROUS SPORT HAS 
BEEN CAUGHT IN ‘“‘STEEPLE- 
CHASE”, 48” CHINTZ, REPEAT 
78’, $9.75. JOHNSON & FAULKNER 
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THE NEW FABRICS 45 


LEFT—A HAND WOVEN UPHOLSTERY 
FABRIC IN BLUE-GREEN, GOLD AND 
COCOA, WITH DESIGN IN. WHITE. 
REPEAT 3!/2”, 52”, $15., S. MILLER 
TAPESTRY LOOMS. 


RIGHT—A QUAINT CHINTZ ADAPTS OLD 
FASHIONED BEADED EDGING AND 
POSIES IN MULTI-COLOR ON BLUE. 
REPEAT 26”, 36” WIDE, $2.25, W. B. 
QUAINTANCE & CO. 


LEFT—AN AUDUBON PRINT IN RICH 


REDS, PURPLE, GREENS, GOLD AND 


WHITE ON PINK CHINTZ. REPEAT 31/2”, 


50” WIDE, $6.00. FROM JOHNSON 


& FAULKNER. 


RIGHT—‘‘NOCTURNE”, A VELMO MOTH- 


PROOFED UPHOLSTERY MOTH-PROOFED 


FABRIC MADE IN MIST GRAY AND OTHER 


COLORS, 54” WIDE, $4.00. 


L. C, CHASE & CO. 


LEFT—BLUE STITCHING IN ALLOVER 

DESIGN ON WHITE QUILTED LINEN, OR 
ANY COLOR TO ORDER. REPEAT 18/2”, 
50” WIDE, $7.50. STEINER STUDIOS. 


RIGHT—"CLASSIC STRIPE’ ON COTTON 
—ONE OF THE SERIES OF MATCHING 
FABRICS AND WALL PAPERS AT A. L. 
DIAMENT & CO. RE- EAT 10/2”, 30”, $2.50. 
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THE NEW FABRICS 
Note—all quotations are New York retail prices. Repeat size is \ a.* <* <@ <1 
given to enable decorators to visualize the scale of the design. In ye” 2 
all instances, the other measurement given indicates the width. 


A NEW INTERPRETATION OF AN 
OLD MOTIF. UPHOLSTERY FABRIC 
IN GOLD AND WHITE. 54”, $3.40. 
FROM S. W. HEIM & CO. 


FROM ENGLAND—52” CRETONNE IN 
ROSE, WOOD BROWN, GREEN AND 

BLUE ON GOLD GROUND. REPEAT 
27”, $8.25. ARTHUR H. LEE & SONS. 


CENTER, CLEVER BLENDING OF 
YELLOW AND WHITE THREADS IN 
THIS RIBBED UPHOLSTERY FABRIC 
SUGGESTS COLOR OF FRESHLY 
GROUND CORN MEAL, 48”. 
HAROLD M. SCHWARTZ. 


RIGHT, A BLUE SATIN DAMASK 
WITH FLORAL AND LEAF MOTIF 
WOVEN TO GIVE EFFECT OF 
FROSTY SILVER, 50” WIDE, $9. 
CHENEY BROTHERS. 


A HAND WOVEN DRAPERY PANEL. 
THE PATTERN MADE BY ITS 
UNUSUAL WEAVE IS ACCENTED BY 
THE USE OF COLOR AT THE 
BOTTOM, $15. CROMWELL DESIGNS. 
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“YOUNG WOODLEY” GROWN OLDER. 


NOVEMBER 1941 


SNAPSHOT 
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Those of us old enough to remember the days when gin cost a 
dollar a bottle from under the Cordial Shop’s counter, may also 
remember a blonde young ingenu named Tom Douglas, who ap- 
peared in a series of comedies in London and New York. In 
these it was necessary for him to go through all the pangs of 
adolescence—eight shows weekly, with actresses easily old 
enough to be his mother. “Young Woodley,” specially written for 
him, was the best known of the series. 

Still blonde (see left), but 35 years old now, the same Tom 
Douglas is now an accredited member of the American Institute 
of Decorators, and a favorite furnisher for handsome Hollywood 
homes. His first professional job happened six years ago when 
he remodelled a house for Kay Francis, Since then he has done 
work for almost everybody in the film colony from Clark Gable 
and Katherine Hepburn to Fibber McGee and Molly, with time 
out to decorate such Los Angeles landmarks as Ciro’s night club, 
the Hollywood Saks Fifth Avenue, and Arthur Murray’s new 
dance studio. 

Tom Douglas was one of the discoverers of Palm Springs. Be- 
side building and decorating many of the more ornate desert 
houses there, he has one of his own, shown on the following 
pages, that scarcely ever had a chance to cool off. Part of the 
year he rents it to Greta Garbo, part of the year to Marlene 


Dietrich, and part of the year he sleeps in it himself. 
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MR. DOUGLAS’ MOUNTAINSIDE HOME. WITH A SHREWD KNOWLEDGE 

OF HOLLYWOOD HOUSE GUESTS, THE MASTER BEDROOM AND BATH 

ARE ON A SEPARATE LEVEL, AWAY FROM THE MAIN HOUSE AND OVER 
THE SWIMMING POOL. IMPORTED OLIVE TREES SHADE THE SUN TERRACE. 


INTERIORS 
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“GIN-RUMMY” IS NOW ONE OF HOLLYWOOD'S FAVORITE TWO HANDED 
GAMES. TO ADD TO ITS NORMAL HAZARDS TOM DOUGLAS HAS MADE BEVERLY HILLS SAKS FIFTH AVENUE, BUT THERE IT CAN AND DOES, AND 
THIS CARD TABLE ENTIRELY OUT OF SLIPPERY SHEETS OF TORTOISE THERE TOM DOUGLAS HAS INSTALLED THIS CANDY STRIPED DOS-A-DOS, TO 
SHELL, FOR MISS KAY FRANCIS, WHO WAS HIS FIRST PROFESSIONAL CLIENT. MAKE IT EASY FOR HOLLYWOOD STARS TO TURN THEIR BACKS ON EACH OTHER. 


ONLY IN CALIFORNIA COULD A DEPARTMENT STORE CALL ITSELF: 


GRETA GARBO, TOM DOUGLAS, AND MARLENE DIETRICH ALL SLEEP IN 
THIS BED—AT DIFFERENT TIMES. MASTER BEDROOM AT TOM DOUGLAS’ 
PALM SPRINGS HOUSE. COLORS ARE PALE GREEN AND WHITE WITH 
PALE GRAY WOODWORK, UPHOLSTERED CHAIR IS LEMON YELLOW. 


TO ALLOW FOR EVERY EVENTUALITY, TOM DOUGLAS HAS BUILT A 

7 FOOT SQUARE BED FOR DIRECTOR EDMUND GOULDING’S GUEST 
COTTAGE AT PALM BEACH SPRINGS. NOTE THE HYPER-EXECUTIVE DESK 
AGAINST THE SEVERELY PLAIN BEDROOM WALL, WHICH IS WASHABLE. 
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TROMPE 


BELIEVE IT OR NOT, THE ONLY ACTUAL OBJECTS AGAINST 

THE BACK WALL OF THE MIDSTON HOUSE COFFEE SHOP ARE 

THE FOUR STACKS OF DISHES ON THE PLATE WARMER. THIS, ONE 
OF THE MOST EFFECTIVE TROMPE L’OEIL DECORATIONS IN NEW YORK, 
WAS PAINTED BY MARSHALL B. MARTIN OF BOSTON. 


L’OEIL MURAL PAINTING 


BECAUSE THE WHOLE ARCHITECTURAL BASIS OF THE NEW LORD & 
TAYLOR BUILDING IN MANHASSET IS TO GIVE A SENSE OF SPACE 

TO AN OPEN FLOOR PLAN, DESIGNER RAYMOND LOEWY HAS USED 

TROMPE L’OEIL MURALS BY HELEN DOAK MARTIN TO DISGUISE THE 

FACT THAT THESE RACKS FOR BATHING SUITS ARE ONLY 18 INCHES DEEP. 
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HALF A LAMP SHADE, GLUED TO A FLAT WALL ADDS TO 
THE GAIETY OF LUDWIG BEMELMANNS’ MURALS FOR THE HAPS- 

BURG HOUSE. BECAUSE THEY WERE ORIGINALLY DONE IN WATER 
COLOR ON CHALKY WHITE WALLPAPER THEY HAD TO BE COMPLETELY 
REPAINTED, (AND PROPERLY PROTECTED) ABOUT A YEAR AGO. 


T HERE are a great many ways of painting pictures 
on walls and there are even more arguments about 
what mural painting is supposed to be. Dodging all 
that for an instant, it can be loudly, clearly and defi- 
nitely stated that one of the oldest types of mural paint- 
ing in the world is that which the French call “Trompe 
l'Oeil”, false perspective,—the painting that fools the 
eye. 
About every hundred years it comes back into fashion, 
and such a revival of Trompe 1'Oeil mural painting is 
going on right now. On these pages we illustrate three 
ways in which false perspective paintings may be 
used: literally, as in the Midston House coffee shop; 
to solve a specific architectural problem, as in Lord & 
Taylor beach shop; and humorously, as in Ludwig 
Bemelmanns’ famous murals in the Hapsburg House. 


THE VILLAGE STREET SCENE SEEN THROUGH THE WINDOW ABOVE 
IS TECHNICALLY SCENE PAINTING, AND NOT TROMPE L’OEIL, 

BUT THE CLOCK CASE IS. IT IS A REAL CLOCK, INCIDENTALLY, 
BUT ONLY THE HANDS PROJECT THROUGH THE PLASTER WALL. 
AGAIN FROM THE MIDSTON HOUSE COFFEE SHOP. 


TO GET THE FREEHAND QUALITY THAT HE WANTED FOR THE 
BRIGHT MURALS IN THE HAPSBURG RESTAURANT, LUDWIG 
BEMELMANNS STRAPPED HIS BRUSH TO THE END OF A THREE FOOT 
RULER. THE COLORS ARE PREDOMINANTLY EMERALD GREEN, 
TERRA COTTA, AND RED. 
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NO, THIS IS NOT PROFESSOR MORIARTY, SAMPLING A HELL-BREW 
BEFORE BATTLING SHERLOCK HOLMES, BUT THE MANAGER OF THE 
HAPSBURG RESTAURANT TRYING ONE OF HIS OWN MARTINIS— 
WITHOUT OLIVE. THOUGH FEW MURALISTS KNOW IT, IT IS 
IMPOSSIBLE TO PLAY THE FLUTE AFTER TWO GIN COCKTAILS. 


INTERIORS 
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CONDUCTED BY DONALD R. DOHWNER 


The American Designer’s Institute held its 1941 National Conference 


in New York, October 3rd and 4th. One would scarcely recognize in this 


THE A . D. Mi 0 y FS comparative multitude, the organization founded in 1938 in | 


Chicago by Laurence Whiting, President of the Furniture Mart, and now baa 


| N T 0 § : F 0 N D G t A e serving his country as a colonel in the Army, Yet it took a man 


of Col. Whiting’s vision, executive ability, and personality to organize a group 


of individualists and keep them pulling (Continued on page 65) 
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THE CAST SHADOW INFLUENCES THE APPEARANCE 
OF A SHAPE; IT IS PART OF THE DESIGN. NOTE 
WHEN THE CAST SHADOW IS INTENTIONALLY 
SEPARATED FROM THE CONTOUR OF THE SHAPE 
(AS IN BOWL 10 LEFT) BY AN AREA OF 

LIGHT, THE SHAPE IS GIVEN A LIFT. 


EVA ZEISEL EXPLAINS SUBTLETIES 
OF PLASTIC DESIGN IN CERAMICS 


PLAY OF LIGHT AND SHADE IN THESE PLASTER 
MODELS ILLUSTRATES SUBTLE DETAILS OF 
MODELLED PLASTIC SHAPE. THIS DISPOSITION 
OF WEIGHT AND BALANCE IS PRACTICALLY 
IMPOSSIBLE TO ACHIEVE BY GRAPHIC MEANS. 
POURS THROUGH SLOT IN LIP. 


The first step in design is a thought; an idea which the 
designer sketches on paper, much as one might jot down 
notes in order to keep them in mind, But these “notes” do 
not constitute a finished design. Between them and the final 
working-drawing lies the real essence of the designer’s 
work. The same idea—whether it be an aesthetic conception, 
appreached from a purely formal angle, or a technical con- 
ception, approached from the angle of purpose and price— 
must deal with line and shape, and can be developed into a 


final design of great beauty and subtlety—a work of art— 


‘ 
2. 
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or into an object of mediocrity or even ugliness. The decid- 
ing factor is the process of development. 

The designer cannot solve by concentrated visualization all 
the problems implicit in his design-idea. Many of these can 
be answered only through three-dimensional study, wherein 
he can lift his design out into space and observe, change, 
and develop it from every angle. 

Articles of ceramic design can very seldom be considered 
static. Either we, ourselves, are in motion, or we move the 


things we use. The relationship (Continued on page 68) 
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INNUMERABLE AND STARTLINGLY DIFFERENT 
SILHOUETTES OF A SEEMINGLY SIMPLE PITCHER 
WHEN OBSERVED FROM DIFFERENT ANGLES. 

(AT THE LOWER RIGHT, PROFILE VIEW.) 


SHADE AND SHADOW CREATE CPTICAL ILLUSIONS. 
HERE THE SHADED PARTS HAVE A TENDENCY 

TO DISAPPEAR, STRESSING AND ATTRACTING 
ATTENTION TO THE PORTIONS IN LIGHT, THUS 
ALTERING THE APPARENT DIMENSIONS. 


THE MOST FREQUENT ANGLE FORM WHICH WE 
LOOK AT THE THINGS WE USE IN THE HOUSE. 
THE CREAMER ILLUSTRATES TYPICAL PAPER 
DESIGN; THE SYMMETRY OF ITS ELEVATION IS 

LOST IN THE FINAL THREE-DIMENSIONAL OBJECT. 
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The well planned and popular show now current at the Decorators 
Club, of “Horses” has renewed the interest of interior designers 

in this motif for decorative purposes—Whether it is the show at the 
Decorators Club or the unusval interest occasioned this year by the 
National Horse Show, New York galleries are proudly parading their 
best sporting prints—We liked the large folio Currier & Ives (24x33 4” 
overall) which we reproduce at the left—this is the trotting gelding 
FRANK with J. O. NAY, his running mate as they appeared at Prospect 
Park, L. I., November 15, 1883, driven by John Murphy, making the 
fastest mile ever trotted in any way of going, and reducing the 
record to 2:08'2—$40. at Camilla Lucas’ Old Print Center... 


Many new models have been added to the extensive line of 
upholstered furniture at Meyer Gunther Martini’s New York show- 
room—A special group consisting of fine museum pieces has been 
faithfully reproduced and offered to decorators in muslin, to be 
covered in fabrics suitable to their varying needs .. . 


A number of new designs on Stylon, again reminds decorators of 
this versatile wall covering that is permanently washable—All of the 
patterns available on this coated fabric are screen printed, making 
it possible to supply them in any color desired by the decorator— 
solid colors in stock range from white to Empire green and almost 
any change or substitution in color may be made in Stylon patterns 
—"Seaweed” is a large scale design printed in silver gray on a dove 
gray ground—Floral and Lace and Carnation (the latter is particularly 
effective in its vivid coloring on white) are graceful and medium 
sized designs—tThere are others, gay and amusing—we liked “New 
Orleans Stripe”, illustrated at the left, which might also have 

been called “shadow stripe”—$4.75 a single roll at Philan Inc. ... 


October 15th marked the opening of an exhibit of exquisite crystal 
from the Cristalleries de Saint-Louis, sponsored by The Waldrons, at 
Rockefeller Center—this unusual collection proved of particular 
significance because current conditions abroad make this crystal 
no longer available—the factory in the east of France, in the ancient 
county of Bitche, has not even been: heard from since 1939— 
hundreds of pieces on display attest to the skill of the artisans of 

St. Louis, which has been handed down from generation to gen- 
eration—their beauty of line and clear coloring in rich red and 


blue won the award of a Grand Prix at the Paris Exposition in 


The corner setting shown at the left illustrates the nice balance 
between fine antiques and reproductions which has been achieved 
at the new 57th Street galleries of Edward Garratt—This firm 

has again demonstrated its partiality to a background color in 

their new home which might be described as a glowing pink. This 
rosy hue has been familiar to their visitors for ten years or more— 

the grouping at the left, taken in the “Regency Room” centers around 
an exceptionally fine English Regency cabinet (Continued on page 58) 
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We illustrate a serpentine chest of a design of the period of Chippen- 
dale. The top is a very lovely piece of solid old wood and the beauty 
of the veneers for the drawer fronts speaks for itself. This chest has 
a writing slide covered with leather. 


Our reproductions are made by small cabinetmakers in England, each 
specializing in one or another type of furniture. These men are expert 


craftsmen and having their own small businesses are willing and happy 


>) 0 


to adapt themselves to our wishes. This is the reason for our success as 
each piece has individuality with none of the “standardized” colours or 


finishes usually seen in reproductions. 


Any piece on our floor is available for immediate delivery. 


TREVOR €. HODGES. 
IMPORTERS OF y 


383 MADISON AVE., NEW YORK 
ONLY CHICAGO + SAN FRANCISCO + BOSTON 


Chinage 8 


Boston: San Francisco: 
Richard Norton. Inc. Mr. Evans 8S. Allen Mr. John C. Nason 
1 6th Floor, Merchandise Mart 420 Boylston Street 412 Post Street 
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Created by 
An American Designer 


Inspired by 
17th Century Needlepoint 


BRUNSCHWIG & FILS, INC. 


383 Madison Avenue, New York 
Philadelphia Boston Chicago Los Angeles 


NEWSREEL 


(Continued from page 56) 


of rosewood with marble top and mirrored doors—the 
mirror above it is of modern manufacture and the side 
chair at the left is again an antique . . . In addition to 
their antique English and French 18th and 19th Century 
furniture, this firm is displaying in their new showrooms 
a large collection of fine old glass, china and accessories 
of French and English origin. 


Fine antiques from the famous homes of England 
continue to arrive in ever increasing quantity from 
abroad—Such a collection has been assembled by the 
Guildhall Galleries of London in their new showrooms 
at 160 East 56 Street, New York, which were for- 
mally opened for decorators’ inspection on October 
28th.—One room is devoted to Queen Anne furniture 
and there are a great many fine examples of Chippen- 
dale—we particularly liked the handsome desk which 
has come here from the home of Sir Thomas Lawrence 
—the multiplicity of small and large compartments 
suggests the desk of a writer rather than a painter! 
Included in the various collections are interesting ex- 
amples of china, silver and many paintings. .. . 


New York Shops are beginning already to remind 
customers of the proximity of Christmas with gay dis- 
plays—this reminds us of the lovely Christmas candles 
at the Waldorf-Astoria studio of Antonio Ajello & 
Brothers, all of special design and hand carved,—we 
thought the red and green barberry candles with 
clusters of the red berries at the base were particu- 
larly nice... . 


Have you seen the miniatures animals designed by Don 
Manning of Du Pont plastic? They average 214” in 
height and come in ruby, blue, crystal or pink—they 
are appealingly posed and somewhat modern in feel- 
ing—wholesale price $3.00 per dozen—seen at Mollie 
Boynton Inc., New York. ... 


Did you know that the hobby of collecting miniatures 
is encouraged in an irresistible way at the New York 
showrooms of Fanny Morse? Here are to be seen 
numerous examples of skilful cabinet work on a small 
scale—18th Century English and Colonial furniture 
pieces such as high boys, sideboards, occasional tables, 
knife urns, ete. ... 


A washable protective covering for flat wall paint and 
wallpaper, designed for use in showrooms, offices and 
homes, has been announced by the Bergonize Co., Mer- 
chandise Mart, Chicago—this product provide a trans- 
parent, flat protective film that prevents dust and dirt 
frem penetrating the pores of the paint or wall paper. 
—Odorless, it dries flat within 20 minutes at 70 degrees 


F.—one gallon covers approximately 1500 square 
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“SHOWROOMS 6& OFFICES 


238 EAST 44th STREET, NEW YORK 


NOVEMBER 


1941 


Kis torically 


> In teres ting 
Designs 


...adapted from early Southern 
authentic documents exemplify 
Wilsey-Hemstreet newest presentations. 


515 MADISON AVE. | NEW YORK CITY 


Southern Representatives 
Don Romaine, Ben Hannewyk, 2203 Cedar Springs Avenue, Dallas, Texas 
West Coast Representatives 
C. W. Stockwell, Ltd., 3262 Wilshire Bivd., Los Angeles, California 


NO CATALOGUE ISSUED. INDIVIDUAL CUTS TO SPECIAL REQUIREMENTS SENT BY REQUEST ; 
.°\ J j 


HAND BLOCK 


ALG uamenteCa. 
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MATCHING 


MAGIC 


Interior decorators have been delighted with the 
wealth of decorative possibilities offered them by 
our line of matching fabrics and wall papers. 


This fine old Zuber paper in peacock and aster 
design may now be had on chintz—Its vibrant 
colors captured by our exclusive hand printing 


process. Wallpaper, $3.75 roll; Fabric, $2.50 yard. 
j 


BOMBE CHEST 


This Bombe Chest in walnut is truly a decorative 
find. Superb craftsmanship has faithfully repro- 
duced its graceful lines and mellow finish. Of 
unusual size—35” wide, 244,” deep, 30” high— 
decorators will find it most adaptable. Retail $110. 


ESTABLISHED 1885 
34 E. 53rd ST.. NEW YORK °* STRAFFORD, PA. 
1515 WALNUT ST., PHILADELPHIA 
MAKERS OF DISTINCTIVE FURNITURE 


MACHINE AND SCENIC WALLPAPERS 


IMPORTANT AUCTION SALES 
DURING THE PAST MONTH 


(All at New York’s Parke-Bernet Galleries, unless 
otherwise noted.) 


1) Property of Carl Wicke, Oct. 18 

(English furniture, fine silver, porcelain, rugs) 

£94, Six William & Mary tall backed side chairs, after 
Daniel Marot, originator of the Queen Anne style. 
$520. 

#104 Queen Anne carved and inlaid crewel embroid- 
ered settee, one of the most important examples to be 
$1050. 


#134 Three part extension Sheraton inlaid mahogany 
dining table. Eight feet, extending to 11’ 10”, from 
Charles of London. $370. 

#166 Brussels Renaissance hunting tapestry. 16th 
century landscape with allegorical figures of War, 
Peace, Piety and Wisdom. Superb decorative border. 
12’ x 14 10”. $1100. 

#191 Kirman carpet. Concentric scrolled cartouches 
in rose, ivory and deep blue, with seven closely woven 
floral borders. 21’ 10” x 13’ 4”. $750. 


sold in recent years. 


2) American & French 19th Century Paintings, from 
Hubert K. Dalton & Mrs. Ethel Gunton Douglas. Oct. 
16. 

#10 Childe Hassam, N.A. “Columbus Avenue, Rainy 
Day” A Boston scene in 1885, with wet umbrellas and 
top hatted coachmen. Another version of a similar 
painting now in the Worcester Art Museum. $550. 
+16 Ralph Albert Blakelock. “Moonlit Waters” A 
typical Blakelock night scene, from the Leroy Ireland, 
J. W. Young and Jerome Katz collections, well known 
to collectors. $225. 

+18 Lie. One of the late 
president of the National Academy's more successful 
views of the Maine coast. $275. 


#59 Thomas Gainsborough. 


Jonas “Sunrise Bay”. 


“Landscape.” An early 
work by Gainsborough of a young man in a red coat 
leaning against a gate, once the property of his good 


friend Richard Brinsley Sheridan. Only $125! 


3) Furnishings of “The Hangar.” Oct. 22-23. 

(One of the most elaborately equipped of all New 
York’s men’s clubs, furnished almost entirely with 
genuine antiques. ) 

+183 George II, oak, pine, and walnut grandfather's 
clock, cirea 1730 7’ 1” x 21” wide. $75. 

+373 Pair fine Hepplewhite carved mahogany wheel- 
back armchairs, with high moulded arms and moire up- 
holstery. $240. 80 modern reproductions of the same 
chairs used in the club dining room and elsewhere 
brought an average of $45 apiece. 


#885 Sheraton inlaid mahogany and tooled red leather 
rent table, tooled red leather top, square pedestal base. 
Cirea 1810. 16 numbered drawers. $200. 
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4+) Property of Mrs. Paul E. Gardner. Oct. 30-31. 
(Largely French furniture of the grands ebenistes) 
#142 set of four Louis XVIII gray and gold lac side 
chairs, caned oval back and seat. Italian, circa 1820. 
$400. 


+189 pair carved and gilded fauteulls in Aubusson 
tapestry. Louis XVI. $120. pair gold decorated, hand 
painted turquoise blue Sevres cachepots, 414” high. 
$40. 


+369 Louis XV green lacquer and gilt metal decorated 
bracket clock by Boillat. 41 inches high. $90. 

+437 Louis XV Aubusson tapestry of youths and 
maidens playing games in the country. Partly woven 
in silk. 8’ 9" x 11’ 4", $325. 


5) Paintings from the Collections of Margaretta C. 
Clark and Howard Murray. Oct. 23. 


#35 Pierre Auguste Renoir. “Portrait of a Child in 
Blue.” Profile of a blonde little girl against a rose 
and greenish blue background. 18” x 15”. $9750. 
#49 Sir Joshua Reynolds. ‘Portrait of Frances, 
Countess of Clermont.” Painted in 1782. 30” x 25”, 
$350. 


LETTERS TO THE EDITOR 
(Continued from page 12) 


modern architecture and modern music as he is of avia- 
tion and national defense. He is a welcome exception. 
Thanks for the $2.—Ed. 


IS MR, RAMSEY WET? 

Sir: 

Your October issue is a “knock-out”. You and your 
associates are certainly deserving of a lot of credit. 
The letter to the editor by Mr. L. W. Ramsey, Daven- 
port, lowa, is indeed interesting, but Mr. Ramsey is 
all wet when he restricts Modern to a bar, cocktail 
lounge or powder room. You, your associates. the archi- 
tects and interior decorators prove that he is on page 22. 
It is not my desire to get into any controversy with Mr. 
Ramsey, but I just couldn’t let the opportunity pass to 
give you my opinion. 

Nancy V. McClelland’s article is very, very interesting 
and I am glad to know that someone has what it takes 
to defend their profession in the gallant manner in 
which she has. Wish I could have been present at the 
A.I.D. meeting on October 15. 

L. R. Mattson 

Michigan Seating Co. 

Jackson. Mich. 


A CORRECTION— in our October issue, under “Inter- 
ior Sources” the branch offices of Trevor Hodges Inc. 
were incorrectly listed. These should have read: New 
York, 383 Madison Avenue; Chicago, 6th Floor, Mer- 
chandise Mart; San Francisco, 422 Port Street; Boston, 
420 Bovlston Street. 
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Lovely, new chintz patterns and smart, 
new, color ranges are being added to 
our extensive collection regularly. Dec- 
orators who know the true economy of 
LEE QUALITY in fabrics, understand the 
importance of a frequent check-up of 
our lines. Hammered satin #3771 
shown, is 50” wide and comes also in 
chintz in various colors. 


ARTHUR:H-LEE&ESORS 


Makers of Fine Period Fabrics 
383 MADISON AVENUE, NEW YORK 
Boston Philadelphia Chicago Los Angeles 
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BROTHERS + DECORATIVE ARTS, INC. 


Circa 


James t enimore Cooper 


% SS The largest selection in the United 


States of fine decorative Mirrors, Mantels, 
Cornices, Consoles, Paintings, Wall Brackets 


and Decorative Accessories. 


(Friedman 
BROTHERS ¢ DECORATIVE ARTS, INC. 
MANUFACTURERS TO THE TRADE FOR 38 YEARS 


305 EAST 47th STREET, NEW YORK 


In BOSTON: Devon Service, 420 Boylston Strect 
In LOS ANGELES: James Giutes, 1008 No. Croft Ave. 
In PHILADELPHIA: Harotp A. Bittine, 33 East Walnut Lane 


THE 
(Continued from page 42) 


NEW FABRIC 


being made here in the United States. One of these, a 
huge cactus in subtle shades of chartreuse, gray and 
beige (as well as other combinations) is printed on a 
new spun rayon. Mr. Schwartz calls this a semi-sheer, 
and suggests it as an all purpose drapery fabric which 
may be used by itself without benefit of Venetian blinds 
or over-draperies. 


Over-scaled prints are being eagerly sought by interior 
designers who are planning modern rooms. The sim- 
plicity, and at times almost austere atmosphere created 
by contemporary settings has given additional impor- 
tance to draperies of dramatic proportions. These ap- 
pear not only at windows (as in their original utili- 
tarian role) but form temporary room partitions. They 
are hung in graceful sweeps from ceiling tracks to the 
floor. 


All the new prints, however, whether oversized, med- 
ium or small and allover are in brighter, gayer colors 
than ever. Students of fabric history (and undoubtedly 
amateur psychologists as well) will tell you that this 
trend toward more brilliant colors in fashions and 
home furnishings can be traced quite easily throughout 
periods of national and international stress, such as we 
are experiencing now. Be that as it may, fabrics are 
being presented in colors that would be considered in- 
credible by their sponsors a year or two back. And 
the trend has apparently met with approval from the 
decorator. So much so that manufacturers have been 
encouraged to offer even the most conservative fabric 
types in these vivid hues. 


Document prints continue to have a large and appreci- 
ative audience among decorators. A majority of the 
large fabric houses have each brought out additional 
patterns. H. B. Lehman-Connor Co. are so convinced 
of their continuing popularity that they have planned 
a great part of their spring line around a number of 
quaint old prints that Mr. Lehman has unearthed in 
various parts of New England. 


For their spring presentation Celanese Corp. of Amer- 
ica are offering a wide selection of design motifs on a 
number of their well known fabric types—Chiffonese, 
printed Ninon, Clairanese taffetas, ete. Celanese is also 
sponsoring a new spun of medium weight for draperies. 
This new spun Celanese has been printed in patterns 
which have taken their inspiration from Chinese motifs. 
From this it is not to be thought that Celanese has 
strewn pagodas, or romantic looking ladies of ancient 
times all over the place. The Oriental influence has 
been interpreted to our modern decorative needs and is 
not in the least obvious. 


A distinctly different curtaining has been developed by 
W. B. Quaintance & Co. This is their Lame Cloth, a 
50 inch fabric of rayon and silk which has all the 
crunchy crispness of the metal lames. This effect has 
been achieved by the very high twist given the yarn. 
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| F INE, custom-made upholstered furniture distinguished by its design. 
z Faithful reproductions that retain the charm of treasured originals. 


Adaptations of period motifs fashioned to Contemporary standards 
for sumptuous living. 
line. 


511 East 72Nv Street (at York Ave.) New York City 
DispLtay 1789, Mart, Cuicaco, ILLINOIS 


A New Type of 


Apartment Building 
Lobby Featuring 


TUFRAW | 


GUTMANN 


By the liberal use of Tufraw 
Genuine Rawhide, Eugene 
Schoen and Sons, Architects 
and Designers, New York 
City, have given smart em- 
phasis to the swank Wash- 
ington House, a new apart- 
ment building in Washing- 
ton, D. C. 

The closeup view of the 
lobby desk shows the un- 
usual effect achieved with 
Tufraw. It was used also on 
the lobby walls. 

This is another in the parade 


Another Tufraw Interior of Tufraw Rawhide in- 


teriors. Its versatility makes 
GUTMANN and COMPANY, Inc. deco 


Makers of Quality Leathers for Over Half A Century peg ew 4 —_ peo 


DEPT. I-11 1511 WEBSTER AVENUE CHICAGO, ILLINOIS — swatches sent on request. 
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NATHAN 


FOR 


DECORATORS 


FINE “Super-super” would be 
CUSTOM one way of describing it. 


UPHOLSTERY = The inside, unseen, con- 

struction is equal to the 
visible tailoring—as fine as a dressmaker’s job. 
Since every piece is made to order, changes to 
meet the decorator’s or client’s needs are easily 
made at no extra cost. 


CONTRACT For hotel and institutional 
UPHOLSTERY __ jobs, we make upholstered 

furniture in quantity at 
prices that belie its fine, sturdy quality. 


SPECIAL Our designers are always 
ORDER at the service of decorators 
DEPARTMENT who want special models 


not found in our collection 
of Traditional and Modern upholstery. 


P. NATHAN SONS 


INCORPORATED 


425 East 53rd St. + NEW YORK 


TELEPHONE ¢ ELDORADO 5-0766 


A CLIENT’S COMPLAINT — 
(With due apologies to Ogden Nash) 


Listen feller, 

If you want to decorate my house please start at the 
cellar. 

And don’t ever say, “Wow, what a mess this is!” 

And then point to my Missus. 

And don’t pooh-pooh my blue Mexican pottery as being 
of no use 

Because you're gonna paint the walls chartreuse. 

And when / suggest something don’t run away and hide 
so that I have to yelphia 

As if you’re in China or Moscow or Philadelphia. 

And don’t suggest that I shoot Betsy, my pointer, be- 
cause her color is dapple 

Because it won’t blend with the color of the library 
walls which you are gonna paint as red as an apple. 

And don’t reel around the room like an addict of hash- 
hish 

When I suggest that your interest in re-doing my house 
is a little too cashish. 

And anyway, on second consideration— 

Maybe the house isn’t quite worth an interior decora- 
tion! 


M.G. 


CONFUSION IN THE RANKS 


(Continued from page 6) 


to the social program of the nation if it is to continue 
to function. The space, built-in equipment and furni- 
ture for hundreds of homes should be the job for our 
profession. Of course this means that the sale of design 
and advice will be the source of revenue for those who 
become active. The question of freight rates, sources 
of supply, factory operations and many other factors 
will need to be studied in order to present an adequate 
solution. Furniture shipped in crates to be assembled 
on the job so as to save money on cartage is one of the 
solutions. 

A bird’s-eye view of the opportunities that now exist 
is enough to convince even the most skeptical that if 
they will return to the realities and design for people, 
and not for effect, that the rewards will include the 
development of professional standing as well as ade- 
quate financial return. 


AMERICA’S 


(Continued from page 30) 


TRADITION 


Real wax dummies told the story of one American 
family from 1886 through 1927. It couldn’t have been 
done without a vast amount of painstaking research. It 
certainly couldn’t have been done without the vast ware- 
houses of Sears Roebuck to draw from. 

Looking at the four interiors carefully, you will see that 
they all represent the same room. In 1886 a young man 
with a cavalry mustache is calling on his fiancee. In 
1898 he is off to the war in Cuba, leaving his carpet 
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slippers and spittoon behind him, while daughter plays 
the “Protective Tariff Grand March” on the melodeon. 
In 1912 he reads about the sinking of the Titanic while 
daughter in duster and veil goes off for an automobile 
ride. In 1927 he is apparently dead. Grandma is listen- 
ing to the radio, and daughter, in a flapper dress stands 
before the new artificial fireplace. The one piece of fur- 
niture that remains through all 50 years is the rocking 
chair which was new in 1886, draped with a velvet anti- 
macassar in 1898, hidden under a chintz slipcover in 
1912 and refinished and reupholstered in 1927. 


A. D. 1. MOVES INTO SECOND GEAR 
(Continued from page 53) 


together, not only for Industry's sake but for their own 
good—yes, for their own selfish good. 


The A.D.I. convention spent two days discussing that 
most important subject: Design in the National Emer- 
gency. The very forceful and progressive caliber of the 
program and the speakers is what makes us say that the 
A.D.1. moves into second gear. It was good to see men 
the stature of Ray Patton and Harold Van Doren pres- 
ent—makes one a little sorry Anne Swainson, John Mor- 
gan and some others didn’t get there; they are sorely 
needed. So are some other equally important free-lance 
designers. 


Only through organization can the designers elevate 
their profession. Organization alone will develop higher 
standards of design, will promote and support a higher 
code of ethics, develop business-like methods. Organi- 
zation alone, in a word, will raise the position of the 
designer to the point of genuine prestige and respect in 
the eyes of the manufacturer, the distributor, and .the 
public. 


It is obviously impossible to report in detail everything 
that was said—two solid days of meat makes for a 
pretty heavy diet; you should have been there for the 
full benefit. The best one can do is to give you a few 
highlights of most importance to designers. 


Mr. Leo Jiranek presided at the first conference meet- 
ing, after the opening session had been called to order 
by Mr. John Vassos, National Chairman of the A.D.I. 
Dr. James F. Bogardus, head of the Durable Goods Di- 
vision of OPACS spoke on the subject “The Designer's 
Relation to the National Emergency; the Government’s 
Point of View”. Dr. Bogardus, who is an authority on 
Economies, launched into the nature and purpose of his 
work. The immediate objective is to prevent runaway 
prices and lowered quality. His department is cooper- 
ating in every way with the manufacturer to realize this 
aim. The long-range objective is obvious: to prevent 
inflation. Inflation is the mother of depression, and it is 
doubtful if our economic system could stand the strain 
of another long and drastic deflationary period. 
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OLD PRINTS 


ETCHINGS 
ENGRAVINGS 
PAINTINGS 


One of thousands of bird subjects in our stock 
of Audubon ee folio, Gould, Levaillant, 
Selby, etc. 


TO THE INTERIOR DECORATOR 


To find the proper pictures for wall decorations, 
—tfor the home, office, club or hotel,—should not 
create a problem for you.—’’Piciures” is our busi- 
ness; to be frank, for us they are never a prob- 
lem. The more difficult the request, the more 
pleasure we have to work on it.—If you are in 
need of prints or paintings, just flash a word to 
us, giving an idea of the style of the interior and 
the approximate amount you can spend for the 
pictures.—If you cannot visit us, write and 
without delay we will make a selection from our 
large stock and submit a group of pictures to you 
for selection. There will be no obligation on 
your part whatever. Our memorandum ship- 
ment will enable you and your client to examine 
the prints at leisure. We are always pleased to 
work out difficult problems in our line. 


If you do not already have an account with our 
firm, we would suggest that you send us your 
trade references at your early convenience so that 
there should be no delay on this account when 
. you will ask us for memorandum shipments. 
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FLOOR COVERINGS, INCORPORATED 


136 East 57th Street © New York © {Oth Floor 


Dr. Bogardus still speaking: ‘To achieve these objec- 
tives, prices must be stabilized. Ceilings must be placed 
on important commodities and raw materials—that is, 
price ceilings or the fullest cooperation of producer, 
manufacturer, laborer, distributor, and consumer. Dis- 
tribution costs must be stabilized; we must bring about 
economies of production. There the designer can play a 
big part, especially if he is the type our next speaker, 
Mr. Auerbach, is demanding. 


Materials going into products for civilian use must be 
curtailed. They will be curtailed by transportation 
shortages if by nothing else. The designer must search 
for not only new materials, but new uses of materials 
not in urgent demand. He must devise economy of con- 
struction; all superfluous parts and ornamentation must 
go. The emergency offers a real challenge to the de- 
signer—tremendous problems have always meant tre- 
mendous opportunities. 


In addition, Dr. Bogardus made sure that we under- 
stood the full seriousness of the situation—the full im- 
pact of which may not be felt for another six months. 
He stressed the point that life, as we have known it, is 
going to be changed drastically, and what is more, it 
may never return to what it has been. This thought 
should bring us all up short. The necessity for cool, 
intelligent, farsighted planning is apparent. 


Mr. Alfred Auerbach, Editor of Retailing, spoke 
next on “The Trade’s Point of View”. The program 
committee made a wise choice in the selection of Mr. 
Auerbach. For the benefit of those in remote fields, per- 
mit us to say: Mr. Auerbach is not only the best in- 
formed man on merchandise and merchandising in the 
country, but a man of high intelligence and taste. This 
makes of him a well-rounded person—one who speaks 
with authority. 


Mr. Auerbach pointed out the effects of shortages of 
materials—substitutions of one material for another 
where it is adequate to do the job. Even in such fields 
as glass and ceramics, design changes will be necessary 


aT FOR YOUR BEST ROOMS! 
LIGHTING EFFECTS 


in the 


EXQUISITE CRYSTAL RE- 
PRODUCTIONS OF CHAN- 
DELIE#5, SCONCES, 
LAMPS; ALSO PORCELAIN 
AND CRYSTAL TABLE 
LAMPS, FLOORLAMPS 
AND MODERN CREATIONS. 


Charles J. Winston & Co., Inc. 


Importers and Makers of Distinctive Lighting Effects 
2 WEST 47th STREET, NEW YORK 
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because of curtailment of perhaps one small heretofore 
seemingly unimportant ingredient. 


The shortage of imported wool for most carpeting will 
call for ingenious planning and designing in other avail- 
able materials. And right here Mr. Auerbach hit our 
pet nerve (sympathetically, of course): “This is no 
time for the designer who is nothing more than a pretti- 
fier; the urgent needs of the present emergency are for 
those designers with ingenious ideas”. Perhaps the un- 
publicized and unsung person of real inventive and cre- 
ative imagination will have his inning. 


To continue: the retailer will soon be confronted with 
smaller stocks. He will need help to display his mer- 
chandise better under these conditions. There will be 
such a demand for consumer goods in relation to the 
quantity available that design cannot be thought of as 
some superficial styling activity of which the only ex- 
cuse for existence is that it creates an incentive to pur- 
chase. That narrow interpretation of Design is out. 
Design for the emergency must be ingenious—must be 
simple—must make for economy—ceconomy of time, ma- 
terials, transportation, and distribution. Quite an order, 
but we have designers who can accept this challenge and 
come out with their heads up. 


Mr. John Brower of OPM spoke in the afternoon on 
“The OPM Point of View”. This was a tough assign- 
ment, for all knew what he would be compelled to tell 
them: priorities, priorities, priorities! The answer again 
is research, resourcefulness, ingenuity. 


Industry was well represented by Mr. H. L. Andrews, 
Vice-President of the General Electric Company, who 
spoke on “Industry’s Point of View’, and Mr. T. F. 
Joyce, Vice-President of R.C.A., who spoke at the for- 
mal dinner on “Design in the Emergency, and the Long- 
Range Program”. Both of these leaders of American 
Industry emphasized the value of good design. Both 
told of the enlightened and farsighted policies of their 
companies in going ahead with better design, although 
some of their ideas would have to be temporarily side- 
tracked. Both companies, thus expect to have the jump 


*Reg. U. S_ Pat. Off. 


See IRON. Fy 


The New Line— 
Many attractive features for the Southern Season 


JOHN B. SALTERINI CO. 322 EAST 44 ST.,N. Y. 
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“lM MADE 
THE GOAT 
WHEN 
MY 

CLIENT 


CARPET 
LININGS!” 


I’ve always recommended 
Circle Tread Ozite, but 
sometimes I admit I just 
shrugged it off when clients bought other brands of carpet lin- 
ing that seemed cheaper. Well—on even my oldest jobs, Ozite 
is still in good condition, while much of the “bargain” padding 
has had to be replaced when re-carpeting time came around. 
And when that happens, the client forgets who wanted the bar- 
gain—and blames me for the result. 


I’m through being the goat. From now-on I'll stick to real 
Circle Tread..Ozite. I tell clients that it’s cheaper to buy gen- 
uine Ozite once than other padding twice. 


... Ozite is the quality cushion . . . permanently 
' mothproofed . . . odorless because it’s ozonized 
. . . guaranteed to stay soft because it’s made 
of all hair reinforced with an adhesive fabric 


AIRCLE TREAD 


RUG AND CARPET 
CUSHION 
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New York’s decorators are making our 
convenient and pleasantly inviting showroom 
their headquarters for their unusual and 
individual upholstered furniture needs. 


Your Inspection Is Cordially Invited 


RANICK FURNITURE CO. 
235 EAST 42nd STREET NEW YORK | 


WAHL & COMPANY 


OR POR A T E D 
64 WEST 48TH STREET *¢ NEW YORK 


4 rare old Dresden figure with pure silk Taffeta Slade 
and frayed ruching trim. 


DISTINCTIVE L A M P § AND SHADES 
IMPORTS AND ANTIQUES 
LAM P MOUNTING S 
UNUSUAL NOVELTIES 


on less far-sighted and less daring competitors. In the 
meantime they are moving heaven and earth to develop 
products within the limits of OPM, without sacrifice of 
quality. 


Dr. Leopold Arnaud, Dean of the School of Architecture 
of Columbia University, and Mr. Harvey Stephenson, 
President of the New York Chapter of the American 
Institute of Architects contributed to the program from 
the point of view of their profession — Dr. Arnaud 
speaking on “Modern Training for the Designer’, and 
Mr. Stephenson on “Civilian Defense and the Architec- 
tural Designer’’. 


The conference was a huge success; it brought out the 
necessity for coordinated effort on the part of the de- 
signers to set up a standard of excellence and simplifi- 
cation in design for the future as well as for the present. 
The designer's place in the emergency program, the pri- 
orities on materials, government specifications, and pres- 
ent manufacturing limitations, were the important sub- 
jects discussed at the conference, and, at the final meet- 
ing, the members of A.D.I. went on record as offering 


their creative experience to further the Defense Pro- 
gram. 


SUBLETIES OF PLASTIC DESIGN 
(Continued from page 5d) 


between our eyes and the article is constantly changing. 
We glance at it as we walk by; we see it as we use it. 
Its contour is a fluid, mutable line, and yet contour is 
the most prominent feature of an object, particularly 
where the color is in contrast to its surroundings. Thus 
a seemingly simple pitcher has innumerable and start- 
lingly different outlines (figure 3). A designer cannot 
possibly preconceive all of them, yet all of them should 
be agreeable to look at. The most frequent mistake of 
a design developed only on paper is the over-emphasis of 
the profile line, and of the proportions of the side eleva- 
tion. This becomes mere frontal design. 


When the object is lifted into space, this emphasized 
profile becomes only one of many contours, and those 
proportions which we see when looking at the object at 


HAVE YOU SEEN LLOYD'S 
NEW ENGLISH AND 
CANADIAN PAPERS? 


INSPECTION INVITED 


W. H. 8S. Lloyd Co., Ine. 
48 West 48th St. New York 


INTERIORS 


; 
\ 
| 
| 
— Y PANU. | 
| 
| 
| 
| 
| 
A 
| 
| 
| 
| 
| 
4 
WA), 


eye level, become often distorted. The angle from which 
we see the things we use in our homes is most frequently 
that shown in figure 4. Here the top view becomes so 
prominent that its proportions in the design are what 
we see first. The creamer, conceived as a strictly sym- 
metrical design—its spout and handle not only in bal- 
ance but identical in profile—loses that design-idea en- 
tirely when moved out of the unusual position of eye- 
level observation. The contour of the opening, as seen 
here, appears quite accidental. As to the cup, the 
dainty and elegant profile cannot be appreciated from 
this angle at all. The large hemispherical inside space 
is now the most prominent feature. The casserole is, 
rightly, decorated on the top, for the decoration, if 
placed on the lower part of the form, would be hidden 
from view by the rim—which, on the side elevation, is 
apparently unimportant. 


The size of the opening of a shape is of more impor- 
tance in its effect upon the lightness and elegance of 
the appearance than, for instance, the dimensions of the 
base. By putting a shape on different heights its char- 
acter can be changed entirely. While this cutting will 
show on the elevation only as an unimportant line, it is 
a very prominent feature of the three-dimensional form. 
For example, a teapot with a small lid will appear 
much more graceful than the same teapot with a large 
lid. 


Perhaps the greatest weakness of the paper sketch in 
contrast to the three-dimensional representation lies in 
its inability to show adequately the whole effect of light 
and shadow. The soft gradation between varying values. 
as well as the sudden changes from light to dark areas, 
are important emotional factors in the appreciation of 
form. These express the feeling of warmth and _ plas- 
ticity in a design, on the one hand, and, on the other, the 
quality of coldness and a decisive crispness. 


The details in shadow on the pitcher in figure 2 express 
the plasticity of the shape, attracting the hand and 
helping to transmit the feeling of mass. Mass—the 
disposition of weight and the balance in handling it—is 
hard to understand through the medium of a paper 
sketch. 


BRITAIN DELIVERS THE GOODS 


FINE NETS CASEMENTS 
MADRAS 
MUSLINS 
GAUZES 
HAND PRINTS VOILES 


ADEQUATE STOCKS OF ALL IMPORTED FABRICS ON HAND FOR 
IMMEDIATE DELIVERY 


W. B. QUAINTANCE & CO. 


240 MADISON AVENUE NEW YORK 


ORIGINAL WHIMSICAL FIGURES 
—FOR CHRISTMAS GIFTS 


The captivating figurine shown here, is 
only one of hundreds of exquisitely beau- 
tiful individual designs our studio offers 
for your immediate selection. Plain and 
special finishes in coffee tables, console 
tables, lamps, mirrors, decorations, etc. 
Close cooperation on special designs. 


DECORATORS’ PLASTER STUDIO 
206 East 33rd Street, NEW YORK 


Whdern Magic 


by UPHOLSTERED 
FURNITURE . . . 


in the modern manner, 
with the magical touch 
achieved only by our 
master craftsmen. Write 


ontemp? for Catalog! 


44 West 18th Street. New York City 


| | CONTEMPO SHOPS, Inc. 
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Important Regency Rosewood Break- 
front with original grills. 6 feet wide. 


57EAST 56 ™STREET 
NEW YORK-.---PL-3-2146 


Gleaming cast brass andirons with lion head motif to 
complete the picture of a decoratively correct fireplace. 
Many other styles available as well as a complete selec- 
tion of fireplace accessories. 


See our line of brass for the largest variety of exclusive 
shapes in a wide price range. 


IN STOCK FOR IMMEDIATE DELIVERY. 


S. P. Skinner Co., Inc. 


Successors to Skinner-Hill Co. 


225 FirtH AVENUE New YorK, N. Y. 


Chicago Showroom 
1219A Merchandise Mart 


San Franciseo Showroom 


535 Western Furn. Exchange 


The cast shadows of objects are also a part of their 
design. The big shape to the right in figure 1 appears 
sagging and heavy; the cast shadow fuses with the dark 
area on the shape itself. The bowl on the left has an 
upward tendency, away from the table, light and grace- 
ful. The cast shadow is separated from the contour of 
the shape by an area of light. 


Shadows on the body of the object have, under certain 
conditions a peculiar effect. The shadowed parts have 
a tendency to disappear, thus altering the apparent 
dimensions. In the shape at the left of figure 5, for 
example, only the rim catches the light and hence the 
attention of the beholder, while it is the upper half of 
the shape in the center that is accentuated, and at the 
right the entire form receives the light and attracts 
attention. 


Because of these optical illusions, sketches on paper are 
often actually misleading, and the measurements, even 
when checked, seem hardly possible. From a sketch of 
a form curved toward the bottom, one tends to over- 
estimate the actual appearance of its height, that of its 
width when it curves toward the sides, and so forth. 
One of the most frequent mistakes of inexperienced 
designers is to make the base or foot of an object too 
narrow, unless he checks it against a model. 


It is admitted that the simpler problems of light and 
shadow can be mastered to a certain degree without 
having an actual model. But there are problems which 
elude all theoretical knowledge. The pitcher in figure 3 
for instance shows a variety of softly scaled lights 
which cannot possibly be determined in advance. From 
the point of view of development this means that in 
order to create this fine combination of subtleness pur- 
posely, not accidentally, work on the three-dimensional 
model is essential. The possible contention that good 
rendering would obviate this necessity will not hold; 
even if performed with consummate skill, rendering is an 
inadequate medium of presentation. One might also 
contend that imagination and the ability to visualize 
would be sufficient. But experience shows that, on the 
contrary, the more imagination a designer has the more 
he will benefit by this step from the second to the third 
dimension. There is no method of design development 


Shoppe 


Antique 18th 

Century Mantel 
carved in the best 
white Carrara 
marble with green 
Tinus marble trim 
around the open- 
ing. This and 
many other fine 
examples of man- 
tels in both wood 
and marble are 
shown at most 
reasonable prices. 


J. W. Johnson, Prop. 


251 East 33 Street 
New York City 


De Olde Mantel 
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to take its place; the preliminary sketches, outlining 
the design-idea, must be lifted into the three-dimensional 
medium in order that all possible effects of the finished 
design may be purposely created and critically assessed, 
instead of appearing accidentally as a pleasant—or un- 
pleasant—surprise. 


LEATHER 
(Continued from page 33) 


proximately the entire hide. This leather is attractive 
in appearance, pliable and durable. 


Full Top Grain is the finest grade of upholstery leather. 
The first or top cut is taken from the outer surface of 
the hide from which nothing has been removed but 
the hair. Less than 5% of all cattle hides tanned for 
upholstery leather are sufficiently free from surface 
blemishes to meet specifications for FULL TOP 
GRAIN LEATHER. 


Snuffed Top Grain, also called Corrected Grain, is the 
first or top cut, the same as Full Top Grain, except that 
the surface has been lightly sand-papered all over, re- 
moving only the top of the hair follicles and the natural 
surface: blemishes. 


Corrected Grain is the most popular leather today. Its 
price is less than Full Top Grain because hide selectivity 
does not have to be so high, since surface blemishes are 
removed during snuffing. 


Deep Buff is the cut of upholstery leather directly under- 
neath Top Grain or Machine Buff. While none of the 
top grain remains on the hide a finish is applied which 
gives an attractive appearance. While Deep Buff lacks 
the flexibility and the heavy satin feel of Top Grain, it 
is comparatively durable, and it furnishes an inexpensive 
leather which is entirely suitable for purposes such as 
wall covering, etc. 


Light Grain is taken from the top of the hide, and is a 
thickness midway between a Buffing and a Full Top 
Grain. It can be specified where special use demands 
less thickness to work with than Full Top Grain, but 
somewhat more strength than Buffing. 


Medium Buff leather is the second cut of the hide from 
which a Light Grain has been removed. A trace of the 


DECORATIVE PLASTER 
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EDWARD 
KRUMPE 


Console Tables 
Lighting Fixtures 
Special Order Work 


y 18” wide 308 East 49th Street 
Plaster Wall Light; NEW YORK 
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Custom 


Made 


Upholstered 


Furniture 


OF 
UNEXCELLED 
CHARACTER 


Antiques and Reproductions 
IMPORTERS AND MANUFACTURERS 


S. CAVALLO 


200 East 48th St. New York 


Beautifully Styled, Custom-Built 
UPHOLSTERED FURNITURE 


@ PERIOD DESIGNS e 


Regency and other interesting period designs are en- 
hanced by our deft styling and expert craftsmanship. 
In our wide selection of distinguished upholstered 
furniture, you and your clients are sure to find satis- 
faction. 


BEVERLY UPHOLSTERY SHOPS, Inc. 


Designers and Manufacturers of Upholstered Furniture 


260 Fourth Ave. (Bet. 20 & 21st Sts.) New York City 
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Wrought Iron Furniture 
for INTERIORS 


This unusual new line was designed by Molla to en- 
hance the appearance of modern homes—to achieve 
decorative treatments not possible with ordinary fur- 


niture, 
The illustrated occasional table and chair are from 
the new line. The top of the table is made of wood 


and is glass covered. The base is wrought iron. 
Chairs may be upholstered in our or your fabrics. 
There are many other new designs for indoor and 
outdoor use. All wrought iron furniture is 


GUARANTEED RUST PROOF and CHIP PROOF. 
Write for Booklet “A” 


-molla. ine. 


410 East 32nd Street > New York City » MU. 3-5874 


C. DISPLAY FOR YOUR APPROVAL 
18tH CENTURY REPRODUCTIONS 
OCCASIONAL PIECES—DINING ROOM— 
BEDROOM AnD LIVING ROOM FURNITURE 


SERVING THE DEALER AND DECORATOR OF 
FINE FURNITURE FOR OVER FIFTY YEARS. 


New Furniture Echibit Corp. 


451-453 ‘Fourth Avenue 
New York City 


grain remains on portions of the hide, giving a good 
appearance. Medium Buffed is very serviceable. 


Split besides referring to a definite layer of the leather, 
beneath Deep Buff or Medium Buff, can also be used 
generally to refer to any horizontal cut of the hide other 
than the grain or hair side. So used, Splits, under Fed- 
eral Trade rulings, cannot be called “genuine leather” 
or “genuine cowhide.” This is of course of little impor- 
tance in the upholstering field, but does apply in the 


luggage field where articles are often stamped or marked. 


Leather of the upholstery classification is commonly re- 
ferred to by ounce weight. This is based upon the 
assumption that one square foot of leather will weigh a 
certain number of ounces and will uniformly be of a 
certain thickness. Theoretically a three-ounce leather 
would be one square foot of leather which would weigh 
three ounces. In practice, this varies with the tanning 
material used. Therefore, a splitter’s gauge has been 
adopted which controls the commercial thickness of 
leather when sold by the square foot. An ounce is 
equivalent to 1/64” thickness. Leather is sold by the 
square foot in any quantity, but the price per foot de- 
creases as the amount is increased up to a full hide, since 
then the manufacturer’s cutting waste becomes less. 


A three-ounce weight is a regular upholstery weight to 
be used for smooth, hard surfaces. For down cushions a 
lighter weight should be used, one which will be easier 
to manipulate. A two-and-one-half-ounce weight is sug- 
gested. For satisfactory tufting, leather of the thinnest 
weight that can still have the tensile strength required 
for upholstery must be used. On the other hand, were 
we to specify leather for a flooring use, either laid in 
tile or carpet form, you would want a heavy weight, per- 
haps a six-ounce. This may indicate a little of the neces- 
sity for taking your resource into confidence as to what 
use you intend to put the leather. 


Another thing to realize in dealing with leather is that 
it is not vard goods. Hides vary in size. There are 
admittedly desirable portions and less desirable portions. 


STEINER STUDIO 


WORKROOM FOR THE TRADE 
QUILTING, DRAPERY, UPHOLSTERING, EMBROIDERING 
169 EAST 61st N. Y. 


INTERIORS 
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Some waste must be expected, which adds to the cost of 
the material. The values of the final result, if use is 
correct, will, however, justify. the cost. 


Even a superficial knowledge of workroom problems will 
give a better understanding of cost in leather. 


Since leather is a natural product it has veins, barbed 
wire scratches, horn marks, brands, tick and grub scars. 
Many of these scars are apparent to the eye even when 
healed. They are really proof of the genuineness of the 
product and they do not impair its wearing quality in 
any way. Graining also varies considerably from one 
part of a hide to another. Again, this variation is proof 
of high quality, for in under splits where the grain is 
machine made it can be much more even. 


In every hide and skin there are flanks as well as body. 
In the body of the hide the fibers are tightly interwoven 
so that they will resist a pull from any direction. But 
in the flanks, the fibers run in one direction only. For 
that reason leather from the flanks stretches excessively 
when pulled from head to butt ends (or vice versa). This 
excessive stretching will invariably open or check the 
composition or finish, no matter what layer of hide is 
being used. But there is little or no stretch in the 
flanks when pulled from the backbone to the belly, and 
if this is done first it follows that there will be little or 
no loose Jeather left. so that a pull in the opposite, or 


MIRRORED 
FURNITURE 
OF DISTINCTION 


Dressing Tables, 
Coffee Tables, 
Screens, in any size, 
shape or color. 
To the Trade Only. 


REGENT 
MIRRORED 
FURNITURE 
MANUFACTURING 
COMPANY 


969 First Ave., New York 
Between 53rd & 54th Sts. 


DISTINCTIVE GARDEN, TERRACE, SUN PARLOR 
AND YACHT FURNITURE 
Illustrated Catalogue Exporting Our Specialty 


GRAND CENTRAL WICKER SHOP, INC. 
217 E. 42nd Street New York 


NOVEMBER 194] 


EATON-POND PRESSED-BRASS CORNICES 


Only sight and touch can convey the true beauty of these 
direct reproductions of fine old original cornices. Hence 
this offer: 


A twelve-inch length of cornice; a harmonizing hold- 
back face; a beautifully illustrated folder showing the ten 
cornice and seventeen ho!d-back designs. 


Your dollar will be refunded with your initial order. 


Write for your sampler today. See for yourself. 


the EATON-POND Inc. 


15 PARK ST. SPRINGFIELD, MASS. 


A RELIABLE SOURCE 


RATTAN O F QUALITY 


STYLED BY PAUL T. FRANKL 


45 UNIVERSITY PLACE 
NEW YORK CITY 
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Lhe 
PARKE-BERNET 
GALLERIES - Ine 


30 EAST 57 STREET, NEW YORK 


Weckly Sales prove 
ercellen€ of porluntles 


THE DECORATORS 


to acquire 


Period Furniture and 
Complementary Decorations 


On Consignment from 
Distinguished Private Collections 
Estates in Liquidation and Other Sources 


Described in carefully compiled printed catalogues 
* 
Bids executed free of charge in open 


competition with those on the floor 


AK Ce Placed an our Marling 


one park avenue - new york 
merchandise mart - chicago 


o make your sales of MODERN easier 
omprehensive showing .- - 


designed by Gilbert Rohde and a nape 

rienced sales assistance availa me 

oa need to make HERMAN MILLER MOD 


a major profit producer. 
Catalog on request. 


Maintained t 
. , America’s most ¢ 


weak head-to-butt direction, to finish off tacking, will 
give little chance for stretch—and so checking in flanks 
will not be nearly so liable to occur. . 


However, it is recommended that leather from the flanks 
of a hide not be used on the wearing parts of a chair, 
such as the seat, inside back, inside arms, etc., and any 
upholsterer who so uses flanks does so against advice 
and experience of leather manufacturers. Boxings and 
bandings which receive considerable flexing must also 
not be cut from the flanky part of the hide. Flanks 


must be used only where they receive little wear and no 
flexing. 


It is precisely because flanks must be used correctly that 
roll leather is not advised for upholstery work on chairs, 
sofas, etc. Roll leather is so joined that none can tell 
which is body and which is flank—it is all intermingled. 
Therefore none would be competent to say which part 
of roll leather should go on any part of the chair. Roll 
leather is, however, completely satisfactory for covering 
flat, hard surfaces, such as desks or cabinets, or walls, 
for on these flanks can give satisfactory service. 


Color in leather no longer presents any problems. Where 
only a few years ago leather was always thought of in 
terms of dark brown, tan or red, it is today available in 
all colors, from the most vibrant jewel shades to the 
most delicate pastels. Colors are standardized through- 


Telephone: Wickersham 2-2300 


Founded (806 


KENT COSTIKYAN 


709 FIFTH AVE.—at 55th ST, NEW YORK 


KENTSHAH HANDWOVEN ORIENTAL RUGS, ANTIQUE 
CARPETS AND MODERN 
SEAMLESS PLAIN CARPETS FINE CHINESE RUGS 
AUBUSSON AND SAVONNERIE RUGS 
NEEDLEPOINTS AND BESSARABIAN 


Our Booklet on “Types of Rugs Suitable for Different 
Rooms’”’ sent free to Decorators on Reauest. 


BOSTON CHICAGO 


LOS ANGELES 


MERCERIZED COTTON THREAD 


Economical and adaptable sewing thread 
for DRAPERIES. Used on Silk, Cotton 
and other Fabrics. 


Complete line of all shades in stock 
Send for color card and prices. 


HENRY MYER THREAD MFG. CO. 


319 W. Van Buren St. Chicago, III. 


INTERIORS 
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out the industry, so that one name means the same color, 
no matter from what tanner you buy. These standard 
colors are styled and coordinated to the most popular 
colors in decoration. 


Upholstery hides are usually colored by a combination of 
dyeing and painting. The hides are dyed one of the 
basic colors—blue, green, yellow, red, beige, etc.—and 
then given one coat of finish, When the order for a 
certain color comes in, a hide in the nearest base color is 
selected, and then many coats of paint and a final coat of 
lacquer are sprayed on. This lacquer finish makes it 
waterproof, and also alcohol and stain resistant. The 
preliminary dye coat is a precaution in case of scuffing 
through the paint coat. With it the leather will not 
appear in a raw scar if scuffed, but will show an under 
color very near to the top color, and the scuffing is 
thereby very much less noticeable. Leather is both dyed 
and painted with the most permanent pigments known 
—and the addition of the lacquer finish protects the 
pigments—so that leather colors are as resistant to fad- 
ing as science is able to make any material. 


Color in leather is somewhat affected by the reflections 
of the surface finish. Brilliant finishes and mat are both 
available. There are also special finishes, such as “pearl 
dust,” a finish which incorporates real crushed-pearl 
powder and gives an almost opalescent highlight to the 
finish. Another special finish is “patent,” which is very 


ED RUGS 
LL MEET YOUR MOST EXACTING 
DECORATIVE REQUIREMENTS 


They present exceptional possibilities 
for the creative decorator, Whether it 
be a traditional or contemporary in- 
terior, these rugs are outstanding. 


Available in novel designs, any color 
and in widths up to 20 feet. 


ASTRAKHAN RUGS 


Also carved rugs, broadlooms, fur rugs 
and carpeting of all kinds. 


Write for price list. 


SULLIVAN CARPET CO. 


330 FIFTH AVENUE NEW YORK 


or see your wholesale carpet dealer 


SCROLL 


One of a group of distinc- 
tive patterns especially cre- 
ated by Bartholomew and 
Linde for Spiegel-Framson 


We specialize in difficult wallpaper and borde:-. 


Over 30 Years Experience 
Dependable — Reliable 


SPIEGEL - FRAMSON 
690 Broadway New York 


NOVEMBER 1941 


BAKER FURNITURE 
( Eighteenth Century) 


PALMER & EMBURY 
(Upholstered Line) 


STATTON MAPLE 


These—among other famous lines— 
are shown for the Trade exclusively 


at 
28 West 20th ~ New York é 
t A note of introduction will admit 


Ye v,/ 
Steed 
| 


WE OFFER YOU 


CHARLES H. BECKLEY 


INCORPORATED 


SHOWROOM & FACTORY—305 EAST 47th ST. 
NEW YORK, N.Y. TELEPHONE PLAZA 3-1190 
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Two Choice Chippendales 


@ Charm and comfort characterize this 
tine Chippendale Mahogany Arm Chair 
(circa 1775)—while the Chippendale 
Mahogany Pole Screen with its ex- 
quisite Petit Point Panel (circa 1770) 
is an appropriate companion piece of 
distinctive decorative value. Interior de- 
signers and decorators will find much to 
interest them in our extensive stock of y 
Antique English Furniture, Porcelains 
and Paintings. 


Needham’s Antiques, Ine. 


J. E. TRELEAVEN 
IMPORTERS OF 


ENGLISH ANTIQUE FURNITURE 
PAINTINGS AND WORKS OF ART 
Eldorado 5-7493 143 EAST 57th STREET, NEW YORK 


showy, but not recommended by the industry because of 
its tendency to crack. 


Stiff leather can take heavier coatings of color than thin- 
ner, more pliable leathers. Therefore imperfections in 
stiff leather can be more easily hidden. This is also true 
of heavy grainings, for they too tend to make imperfec- 
tions practically inconspicuous. Heavy grainings are 
therefore less expensive than fine, since they can be used 
on less desirable leathers. 


Because leather has a waterproof finish it may be 
washed. Use only a damp cloth and not one that is sat- 
urated. Mild soap can be used, but any soaps containing 
lve will immediately destroy not only the finish but the 
pigment color. If your leather has gold tooling on it see 
that the soap and water does not touch this or it will 
be washed away. Leather can be preserved by occa- 
sional replenishing of natural oils that dry out of its 
surface. This will keep the fibres from drying out and 
separating. For this purpose reputable leather work- 
ers offer various preparations. Leather used on the 
floor, after a proper finishing coat, must be waxed to 
preserve its surface. 


Because of old association and because of its smooth 
surface, leather is still often thought of as a “cold” 
inaterial, in spite of the warmth of colors in which it 
is available. To overcome this feeling many new de- 
sign and texture treatments have been worked out. 


Kegular Decorators Yiscounts 


Q 
on any BDoduct! 
THE CHATEAU FURNITURE CO. 
305 East 63rd Street, N. Y. - Tel. REgent 7-1537 


Beds 


CHANDELIER FROM PERU 


A massive wood beam serves as the base while a wrought iron 
peon and his oxen are the decorative motif on this thrillingly 
new type of chandelier. Other different shapes are available 
with llama and other typical designs. To the trade only. 


225-5th AVE NEW YORK CITY 
Los Angeles: Dillon-W ells, Inc., 760 W’. 7th St. 


A MESSAGE TO DECORATORS:— 


In order to understand your language, | took a course 
in Intericr Decoration under the late Frank Alvah 
Parsons. 


1 can therefore help you solve your floor covering 
problems in a manner which will save you time and 
expense, and will satisfy your clients. 

Please write to me when you have a rug order. Per- 
haps a few rugs in your studio will open an avenue for 
a rug sale. | shall be glad to send a few on consignment. 


A COPY OF THE “LURE OF LOVELY RUGS” 
WILL BE SENT ON REQUEST. 


H. MICHAELYAN 


Aubussons 515 Madison Avenue Needlepoints 


Savonneries New York, N. Y. Bessarabians 
est. 1901 


INTERIORS 


\ 
3 
(9) 
3 
} \ 
| q | 
\ 
\ 
gt TAN COE 


Embossing, saddlestitching, quilting, tufting and tra- 
punto work have been done on it. Fringe and lace have 
been made from it for trimming uses. It has been lashed 
together and woven in strips. All of these manipula- 
tions tend to bring out beauty, reveal its lovely surface. 
and also its quality of texture, its pliancy and strength. 


In applying leather to flat surfaces care must be given 
to the adhesive. The limp and pliable quality of leather 
makes every defect of a thick or lumpy adhesive show 
through, and for this reason brush adhesives are fav- 
ored over trowelled adhesives, since they are usually 
smoother. Paste, glue or cement may be used, depend- 
ing on the weight of the leather and the surface to 
which it is to be attached. In addition, many of the 
background materials, such as plaster or wood. must be 
thoroughly treated before the leather is applied. 


Selection of the layer of the hide suitable for the pur- 
pose and working of it to exploit its qualities to full 
advantage would seem to justify the cost of the mate- 
rial. But to apply correctly top grain that is absolutely 
flawless and smooth to a flat surface where its pliability 
is of no consequence—so that at a glance it might 
appear to be any one of several cheaper materials 
equally well suited to the purpose of covering—would 
not seem to be a good use of the material, although it 
might satisfy those who feel the necessity of conspicu- 
ous waste. (Continued on page 79) 


ANTIQUE 
FURNITURE 


French & English 


Antique tapestries 
and textiles 
restored by 

experts 


Cleaning, Repairing 
Mothproofing 


The illustration shows 
Louis XIV carved and 
silt) mirror inches 
high, 42% inches wide. 


60 E. 56 Str 
COULAZ %& RIESEN, INC. New York Gy | 


French, 
English, and 
Italian Furniture 

* 


Frames atso carried 


in stock. 


Leopold Colombo 
& Bro., Inc. 


238 E, 44 Street, 
New York 


Chippendale 
Mahogany Secretary 
Bookcase with 
Original Brasses and 
Bracket Feet 
English circa 
1800-1810 


Detailed descriptions 

and photographs of 

any of your requisites 

will be sent anywhere 
on request. 


LEO ELWYN & CO., INC. 


IMPORTERS OF 


18th CENTURY ENGLISH FURNITURE AND CHINA 
REGENCY AND OTHER EARLY 19th CENTURY FURNITURE 
| GEORGIAN SILVER AND SHEFFIELD PLATE 


CI. 7-1985 23 WEST 55 ST., NEW YORK 


ENGLISH ANTIQUES 


@ Interior designers and decorators will find our exten- 
sive stock of fine English Antiques, which is one of the 
largest in America, a valuable source of supply for pieces 
of quality. The Satinwood Chair illustrated is one of a 
set of four. The Writing Table is of especially graceful 
proportions and lovely coloring. 


GEORGE BLUNDELL 


OF LONDON, INC, 
IMPORTERS OF ENGLISH ANTIQUES 
385 MADISON AVENUE NEW YORK 


NOVEMBER 1941 
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UPHOLSTERED FURNITURE 
In All Styles and Periods 


At our showrooms you will find a complete 
selection of upholstered pieces in all styles and 
periods, Let us help you find the solution to 
your decorating problems. 


D. BECKER & SONS 


MANUFACTURERS OF 
UPHOLSTERED FURNITURE 


1151-1161 North Third Street, Philadelphia, Pa. 


Your Gracious Host. 


Coast to Conor 


In NEW YORK.. In CHICAGO.. 


In BELLEAIR 


STATEMENT OF THE OWNERSHIP, MANAGEMENT, 
CIRCULATION, ETC., REQUIRED BY THE ACTS 
OF CONGRESS OF AUGUST 24, 1912, 

AND MARCH 3, 1933 


Of InteR1ors, published monthly at East Stroudsburg, Pa., for 
October 1, 1 


State of New York = 
County of New York jf ** 


Before me, a Notary Public in and for the State and county 
aforesaid, personally appeared Charles E. Whitney, who, having 
been duly sworn according to law, deposes and says that he is 
the publisher of INTERIORS and that the following is, to the best 
of his knowledge and belief, a true statement ot the ownership, 
management, etc., of the aforesaid publication for the date shown 
in the above caption, required by the Act of August 24, 1912, as 
amended by the Act of March 3, 1933, embodied in section 537, 
Postal Laws and Regulations, printed on the reverse of this 
form, to wit: 


1. That the names and addresses of the publisher, editor, 
managing editor, and business managers are: 


Publisher, Charles E. Whitney, 11 East 44th St., New York. 

Editor, Francis de N. Schroeder, 11 East 44th St., New York. 

eens Editor, Gladys Wells Lawrence, 11 East 44th St., New 
ork. 


Bagiawe Manager, Charles E. Whitney, 11 East 44th St., New 
ork. 


That the owner is: (If owned by a corporation, its name 
on address must be stated and also immediately thereunder the 
names and addresses of stockholders owning or holding one per 
cent or more of total amount of stock. If not owned by a cor- 
poration, the names and addresses of the individual owners must 
be given. If owned by a firm, company, or other unincorporated 
concern, its name and address, as well as those of each individual 
member, must be given.) 

Whitney Publishing Company, 11 East 44th St., New York.; 


Charles E, Whitney, 11 East 44th St., New York, N. Y. 


That the known bondholders, mortgagees, and other security 
nalioss owning or holding 1 per cent or more of total amount 
of bonds, mortgages, or other securities are: (If there are none, 
so state.) None. 


4. That the two paragraphs next above, giving the names of 
the owners, stockholders, and security holders, if any, contain 
not only the list of stockholders and security holders as they 
appear upon the books of the company but also, in cases where 
the stockholder or security holder appears upon the books of 
the company as trustee or in any other fiduciary relation, the 
name of the person or corporation for whom such trustee is 
acting, is given; also that the said two paragraphs contain 
statements embracing affiant’s full knowledge and belief as to the 
circumstances and conditions under which stockholders and 
security holders who do not appear upon the books of the 
company as trustees, hold stock and securities in a capacity other 
than that of a bona fide owner; and this affiant has no reason 
to believe that any other person, association, or corporation has 
any interest direct or indirect in the said stock, bonds, or other 
securities than as so stated by him. 


CHARLES E. WHITNEY, 


Publisher 
Sworn to and subscribed before me this 15th day of October, 
1941, 


HELEN E. FITZGERALD, 
[SEAL] Notary Public Westchester County 
Certificate filed in N.Y. Co. Clk’s No. 723, Reg. No. 3F477 
(My commission expires March 30, 1943.) 


|INEW YORK, N. Y. 
185 Madison Avenue 


|BOSTON, MASS. 
No. Sta. Industrial Bidg. 


PHILADELPHIA, PA. 
2 South 12th Street 


HIGH POINT, N. 
| Wachovia Bank Building %& 


LYON 
FURNITURE MERCANTILE AGENCY 


Est. 1876—Publishers of LYON-RED BOOK 


East Fourth Street 


JCHICAGO, ILL. 


MIRROR—HOUSE FURNISHINGS 
BOOK OF RATINGS—CREDIT REPORTS—COLLECTIONS 


INTERIORS 


CINCINNATI, OHIO 


221 North LaSalle Street | 


GRAND RAPIDS, MICH. 
Ass’n of Commerce Bldg. 


LOS ANGELES, CALIF. 
12th Street at Broadway 


THE NATIONALLY RECOGNIZED CREDIT AND 
COLLECTION AGENCY OF THE FURNITURE INDUSTRY 


AND TRADES KINDRED—CARPET—UPHOLSTERING—REF RIGERATOR 
—STOVE—INTERIOR DECORATION—LAMP AND SHADE—FRAME AND 


if} 
\ 
\ 
The Gotham | 
| 
In LOS ANGELES.. | | | 
—- | 
The Town fouse Belleview Biltmore 


While by far the largest percentage of all home fur- 
nishings use of leather is for upholstery, there are other 
decorative uses. It is seen for door coverings, wall 
coverings, and in some instances for floors. The great 
handicap in wall uses has been the area to be covered 
and consequent cost. Floors of leather are also costly, 
but here because of the full weight that must be used 
to withstand wear. Leather accessories are popular 
and often of great beauty. Some instances of leather 
draperies are found, but in this use, in order to obtain 
the necessary pliability for draping, sufficient coats of 
lacquer to protect the color cannot be applied and so 
the drapery is usually not resistant to light fading. 


The most important thing to remember in the use of 
leather, as in the use of all materials, is that it should 
be specified with concern for getting the full value of 
its properties, and that to get the most satisfactory 
service from it a workman should be employed to 
handle it who is familiar with its peculiarities and 
knows how to adapt them to the end in view. 


In connection with the foregoing article, “Leather: 
An Old and a Modern Material,’ INTERIORS wishes to 
acknowledge and thank the following companies for 
their cooperation and helpful information: 

Upnorstery Leatner Group or THE 'TANNER’S COUNCIL OF 


America. LEATHERWALL Division oF BLANCHARD Bros. & 
Lane; J. H. & Co., Inc., LeatHercrart Co. 


MEYER THREADS 


The World’s Best 


For Upholstering 


All sizes 
and Decoraung 


and colors 


Spools Soft and 
Tubes Glace Finish 
Cones Mercerized 


Joun C. MEYER THREAD Co. 


Lowell, Mass. 
“Samples sent if you wish them.” 


FEATURING 
CASEMENT b r i _e_S8 


FABRICS f a 
WITH 


SHOWER PRUOFLD COTTON, SPUN RAYON and BEMBERG 
DAMASKS 


SPOT &ND STAIN RESISTANT 


; 50-inch figured, striped and plain 


(40- and 50-inch) 
SILK GAUZE—Plain, Strie and Antique 


aie SATINS—Plain and Antique 
SiLK TAFFETA—Plain, Plisse and Crinkled 
lnpreduole PEMBROOKE REPP @ MOIRE 
LABORATORY TESTED VELTONE CASEMENT 


865029 —all in 50-inch wicth— 


Distributed by leading jobbers 


kent-straus company 


79 madison avenue e new york city 


NOVEMBER 1941 


CHANDELIERS 
* 


GIRANDOLES 
* 


HURRICANES 
* 


Dis linctive Crystals 


Unusual effects in period and modern 
designs. A wide variety in every size 
and every price range. 


We invite you to visit our new show- 
rooms and to view the finest selection 
of distinctive crystals in America. 


NELSON BEAD CO., INC. 


48 WEST 37th STREET 
NEW YORK CITY 


Lhe F Newooml Eo. Ine. 


Manufacturers of Fine Mirrors and Furniture 


208 East 52nd Street New York City 
Harold W. Herlihy E. Virginia Kemper 

816 So. Figueroa St. Merchandise Mart 
Los Angeles, Cal. Chicago, Il. 


: 
he 
. 
A 
~ 
gee 
% 
4 
| 
— — 


80 


@ this interesting new print faithfully 
reproduces each deft stroke of the artist’s 
brush, in a vigorous informal hand-blocked 
effect. a perfect example of the indi- 
vidual designs offered in our collection. 


madison ave., new york 
frederi - west coast representative 
siz west Sth st., los angeles + 442 post st., san francisco 


FOR YOU- 


who are seeking fresh inspiration in your fur- 
niture needs, and 


FOR YOU- 


who have always found inspiration in our 
constantly augmented collection of period and 
contemporary upholstered furniture, we an- 
nounce 


A NEW FURNITURE CATALOG 
WRITE FOR YOUR COPY NOW! 


Because of the unprecedented demand for 
copies of our bed catalog, we have just issued 
a reprint. If you haven’t already requested 
a copy, send for it at once. 


M. MITTMAN & CO., INC. 


MANUFACTURERS OF CUSTOMBUILT UPHOLSTERED 
FURNITURE — BEDDING — STUDIO COUCHES — SINCE 1910 


316 EAST S3rd STREET, NEW YORK 


No, 1229 Royal Chair H-34 D-30 W-30 
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NEWCOMB, F. J.. CO., INC. 79 
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CHATEAU FURNITURE COMPANY ............-000- 76 
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PRM FLOOR COVERINGS, INC. 66 
SMITH, ALEXANDER & SONS CARPET CO. Third Cover 
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DUNBAR FURNITURE MFG. COMPANY ........... 4 
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ADDRESSES OF CURRENT ADVERTISERS 


AMERICAN VISCOSE CORPORATION 
New York, 350 Fifth Ave., Lackawanna 4-7200 


BAKER FURNITURE, INC, 
Grand Rapids, Keeler Bldg., 81359 
Chicago, Merchandise Mart, Delaware 7144 
New York, 383 Madison Ave., Wickersham 2-7703 
New York, 28 West 20th St., Chelsea 3-5000 


BASSETT & VOLLUM 
Chicago, 740 Rusk St., Superior 3981 
New York, 515 Madison Ave., Plaza 8-1380 
Los Angeles, 812 West Eighth St., Vandyke 7639 
Dallas, 2203 Cedar Springs Ave., 7-5026 
San Francisco, 442 Post St. 


BEAD, NELSON CO., INC. 
New York, 48 West 37th St., Wisconsin 7-5091 


BECKER, D. & SONS 
Philadelphia, 1151-1161 N. Third St., Market 4000 


BECKLEY, CHAS. H., INC. 
New York, 305 East 47th St., Plaza 3-1190 


BEVERLY UPHOLSTERY SHOPS, INC. 
New York, 260 Fourth Ave., Algonquin 4-2878 


BLUNDELL, GEORGE OF LONDON, INC. 
New York, 385 Madison Ave., Eldorado 5-3179 


BRUNOVAN, INC. 
New York, 383 Madison Ave., Eldorado 5-2267 
Los Angeles, 816 So. Figueroa’ St. 
Dallas, Santa Fe Building 


BRUNSCHWIG & FILS, INC. 
New York, 383 Madison Ave., Eldorado 5-4087 
Los Angeles, 816 So. Figueroa St., Vandyke 5504 
Boston, 420 Boylston St., Kenmore 1415 
Chicago, Merchandise Mart, Superior 3774 
Philadelphia, 1717 Sansom St., Rittenhouse 85%2 
CAVALLO, 
New York, 200 East 48th St., Wickersham 2-5691 


EATON-POND CO., INC. 
Springfield, Mass., 15 Park St., Springfield 2-9830 


ELWYN, LEO & CO., INC. 
New York, 23 West 55 St., Circle 7-1985 


FAY CARPET COMPANY, INC. 
New York, 515 Madison Ave., Wickersham. 2-2755 
Philadelphia, 1600 Walnut St., Kingsley 1020 


FORMICA INSULATION COMPANY 
Cincinnati, 4642 Spring Grove Ave., Kirby 3670 


FRIEDMAN BROS. DECORATIVE ARTS, INC. 
New York, 305 East 47th St., Wickersham 2-2737 
Boston, 420 Boylston St., Kenmore 4615 
Los Angeles, 1008 N. Croft Ave., Gladstone 3513 
Philadelphia, 33 E. Walnut Lane, Germantown 3141 


GRAND CENTRAL WICKER SHOP, INC. 
New York, 217 East 42nd St., Murray Hill 4-4610 


GRANICK FURNITURE COMPANY 
New York, 235 East 42nd St., Murray Hill 4-2698 


GREEFF FABRICS, INC. 
New York, 49 East 53rd St., Eldorado 5-4900 


GUTMANN & COMPANY, INC. 
Chicago, 1511 Webster Ave., Diversey 5300 


HANSON, PAUL CO., INC. 
New York, 15 East 26th St., Ashland 4-9816 
Chicago, Merchandise Mart, Superior 3170 
HODGES, TREVOR E., LTD. 
New York, 383 Madison Ave., Eldorado 5-5254 
San Francisco, 442 Post St., Exbrook 3012 
Boston, 420 Boylston St., Kenmore 4615 
Chicago, Merchandise Mart, Superior 9359 


HUSZAGH, LYMAN 

New York, 57 East 56th St., Plaza 3-2146 
JACKSON, EDWIN, INC. 

New York, 175 East 60th St., Regent 41-0864 


chasing directory. 


] 6 SOURCES FOR INTERIOR DESIGNERS 
You will find the latest presentations of these 76 manufacturers and 
distributors of interior furnishings and equipment advertised in this 
issue. For additional sources we suggest you consult preceding and 
subsequent issues. An up-to-date file of INTERIORS is your best pur- 


CHAIRS, INC. 
New York, 192 Lexington Ave., Lexington 2-3249 


CHARAK FURNITURE COMPANY 
New York, 444 Madison Ave., Eldorado 5-5045 
Chicago, Merchandise Mart, Superior 3774 
Boston, 38 Wareham St., Hancock 4780 


CHATEAU FURNITURE COMPANY 
New York, 305 East 63rd St., Regent 7-1537 


CLINTON CARPET COMPANY 
Chicago, Merchandise Mart, Whitehall 6370 
Los Angeles, 1535 N. Ditman St., Angelus 6701 
New York, 295 Fifth Ave., Murray Hill 4-6260 


COLOMBO, LEOPOLD & BRO., INC. 
New York, 238 East 44th St., Vanderbilt 6-2595 


CONTEMPO SHOPS, INC. 
New York, 44 West 18th St., Chelsea 3-1420 


COULAZ & RIESEN, INC. 
New York, 160 East 56th St., Plaza 8-1410 


CROMWELL DESIGNS, INC. 

New York, 515 Madison Ave., Plaza 8-1637 
DEBSKI, F., INC. 

New York, 45 University Place, Stuyvesant 9-3124 


DECORATORS’ PLASTER STUDIO 
New York, 206 East 33rd St., Murray Hill 4-9646 


DIAMENT, A. L. & COMPANY 
New York, 34 East 53rd St., Plaza 3-5455 
Philadelphia, 1515 Walnut St., Rittenhouse 3870 
Philadelphia, Strafford 


DUNBAR FURNITURE. COMPANY 
Chicago, Merchandise Mart, Superior 4585 
New York, 385 Madison Ave., Plaza 3-8195 
Boston, 203 Clarendon St., Commonwealth 1447 
Indiana, Berne, 385 


Every precaution has been taken to insure accuracy in preparing this index, but INTERIORS cannot guarantee against the possibility of an occasional 


KENT-COSTIKYAN, INC. 
New York, 709 Fifth Ave., Wickersham 2-2300 
KENT-STRAUS COMPANY 
New York, 79 Madison Ave., Murray Hill 3-6171 
Chicago, 14 East Jackson Blvd. 
Atlanta, Ga., 415 Peachtree St. 
KRUMPE, EDWARD 
New York, 308 East 49th St., Eldorado 5-8166 


LEE, ARTHUR H. & SONS, INC. 
New York, 383 Madison Ave., Eldorado 5-1711 
Chicago, Merchandise Mart, Superior 3312 
Philadelphia, 1717 Sansom St., Rittenhouse 2906 
Boston, 420 Boylston St., Kenmore 1415 


LLOYD, W. H. S., COMPANY, INC. 

New York, 48 West 48th St., Bryant 9-5120 
LUCAS, CAMILLA 

New York, 4 East 46th St., Vanderbilt 6-0055 


MAGUIRE, JOHN P. & COMPANY, INC. 
New York, 370 Fourth Ave., Ashland 4-4141 


MEYER, JOHN C. THREAD COMPANY 
Mass., Lowell, Lowell 5881 


MEYER, GUNTHER, MARTINI, INC. 
New York, 511 East 72nd St., Regent 4-0878 
Chicago, Merchandise Mart, Whitehall 5264 


MICHAELYAN, H., INC. 
New York, 515 Madison Ave., Eldorado 5-3344 


MILCH, D. & SON, INC. 
New York, 238 East 44th St., Murray Hill 2-1360 


MILLER, HERMAN FURNITURE COMPANY 
New York, One Park Ave., Murray Hill 5-0644 
Michigan, Zeeland 


MITTMAN, M. & COMPANY, INC. 
New York, 316 East 53rd St., Plaza 3-6390 


MOLLA, INC. 
New York, 410 East 32nd St., Murray Hill 3-5374 


MOTTAHEDEH & SONS 
New York, 225 Fifth Ave., Murray Hill 5-3050 


MYER, HENRY THREAD MFG. COMPANY 
Chicago, 319 W. Van Buren St., Harrison 3477 


NATHAN, P. SONS, INC. 
New York, 425 East 53rd St., Eldorado 5-0766 


NEEDHAM’S ANTIQUES, INC. 
New York, 143 East 57th St., Eldorado 5-7493 


NEWCOMB, F. J. CO., INC. 
New York, 208 East 52nd St., Eldorado 5-3174 
Los Angeles, 816 So. Figueroa St., Vandyke 9163 
Chicago, Merchandise Mart, Superior 4725 
Dallas, Texas, 2203 Cedar Springs Ave., 
Riverside 5026 


NEW YORK FURNITURE EXHIBIT CORP. 
New York, 451-453 Fourth Ave., Ashland 4-7050 


PARKE-BERNET GALLERIES, INC. 
New York, 30 East Sith St., Plaza 3-7573 


PATCHING, JOHN F. & COMPANY, INC. 
New York, 509 Madison Ave., Eldorado 5-6060 
Chicago, Merchandise Mart, Superior 4073 
Boston, 420 Boylston St., Kenmore 5231 
Philadelphia, 1717 Sansom St., Rittenhouse 8582 
San Francisco, 442 Post St., Exbrook 3012 


PRM FLOOR COVERINGS, INC. 
New York, 136 East S7th St., Plaza 8-0440 


QUAINTANCE, W. B. & COMPANY 
New York, 240 Madison Ave., Caledonia 5-7417 
San Francisco, 442 Post St., Exbrook 2142 
Chicago, Merchandise Mart, Whitehall 7880 


REGENT MIRRORED FURNITURE MFG. CO. 
New York, 969 First Ave., Wickersham 2-9664 


SALTERINI, JOHN B. COMPANY 
New York, 322 East 44th St., Murray Hill 4-1184 


SCALAMANDRE SILKS, INC. 
New York, 598 Madison Ave., Plaza 3-9840 
Chicago, 620 No. Michigan Ave., Superior 9252 
Boston, 420 Boylston St., Kenmore 5231 
Los Angeles, 9554 N. La Cienga Blvd., 
Bradshaw 22486 


SCHWARTZ, HAROLD M. 
New York, 572 Madison Ave., Plaza 3-354% 
Los Angeles, 816 West Eighth St. 
San Francisco, 442 Post St. 


SKINNER, S. P., CO., INC. 
New York, 225 Fifth Ave., Murray Hill 5-8970 
Chicago, Merchandise Mart, Whitehall 8365 
San Francisco, Market at 10th St. 


SMITH, ALEXANDER & SONS CARPET COMPANY 
New York, 295 Fifth Ave., Murray Hill 4-7500 
Chicago, Merchandise Mart, Delaware 4427 
Boston, 52 Chauncy St., Liberty 0375 
Los Angeles, 2155 E. 7th St., Angeles 1-3174 


SPIEGEL-FRAMSON 
New York, 690 Broadway, Gramercy 3-8308 


STEINER STUDIO 
New York, 169 East 61 St., Regent 4-0951 


STIEHL, A, H. FURNITURE COMPANY 
New York, 28 West 20th St., Chelsea 3-5000 


STROHEIM & ROMANN 
New York, 35 East 53rd St., Wickersham 2-9500 
Los Angeles, 816 So. Figueroa St., Vandyke 3151 
Chicago, Merchandise Mart, Superior 6148 
Boston, 420 Boylston St., Commonwealth 4770 
San Francisco, 442 Post St., Exbrook 8067 
Philadelphia, 1600 Walnut St., Pennypacker 2325 


SULLIVAN CARPET COMPANY 
New York, 330 Fifth Ave., Chickering 4-4720 


THORP, J. H. & CO., INC. 
New York, 250 Park Ave., Eldorado 5-5300 
Chicago, Merchandise Mart, Superior 8754 
Boston, 420 Boylston St., Kenmore 7415 
Los Angeles, 816 So. Figueroa St., Tucker 4274 
Philadelphia, 1717 Sansom St., Locust 1595 


WAHL & CO., INC, 
New York, 64 West 48th St., Bryant 9-5527 


WILSEY-HEMSTREET 
New York, 515 Madison Ave., Plaza 5-6575 
Dallas, 2203 Cedar Springs Ave., Dallas 7-5026 
Los Angeles, 3262 Wilshire Blvd., Federal 1326 


WINSTON, CHARLES J. & CO., INC. 
New York, 2 West 47th St., Bryant 9-1936 


YE OLDE MANTEL SHOPPE 
New York, 251 East 33rd St., Lexington 2-5791 


or last minute change. 
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NETS 
NINONS 
MUSLINS 

ORGANDIES 
MARQUISETTES 
CASEMENT CLOTHS 
EMBROIDERIES 
TAMBOURS 
SWISSES 
VOILES 
LACES 


BY THE YARD OR IN 
MADE TO ORDER CURTAINS 


GLASS CURTAIN FABRICS 

509 MADISON AVE-NEW YORK,NY 

TON SAN FRANCISCO 
PHILADELPHIA DALLAS 


CHICAGO 
LOS ANGELES 


AID AMERICAN DEFENSE 


AMERICAN RED CROSS 


ROLL CALL NOV. 11-30, 1941 


Decorative Drapery & Upholstery Fabrics Group 
NEW YORK CHAPTER 
American Red Cross 
315 Lexington Ave., New York 


NOVEMBER 1941 


“Federal” andirons, 24” high, in black iron and brass. 


This is one of our many exclusive designs, which 
have that extra style and distinction demanded by 
Interior Decorators. 


Photographs of others will be sent on request. 


MANTELS SCREENS ANDIRONS GRATES 
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Connoisseurs judge the worth of reproductions as they do antiques — for certain 
specific qualities. These include fineness of design and execution; depth of color, 
richness of patine; excellence of detail and ornament; and the warranty that lies 


in the name of the maker. Among such distinguishing characteristics are these 
exclusive Baker features: 


Old World Finish, Connoisseur Leather Finishes; 


Crown Glass; Special Hardware; the Spirit of the Original; and the acceptance 
of this furniture as America’s Finest Line of 18th Century Reproductions. 


New BAKER 
A. H. Stiehl Furn. Co. 


Cuicaco 
8 West 20th Stet FURNITURE, INC. 


Knapp & Tubbs, Inc. 
Merchandise Mart 
HOLLAND, MICHIGAN 


= 
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Granpb Rapips— Keeler Building 


Makers of America’s Finest Eighteenth Century Reproductions 
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VERSATILITY UNDERFOOT 


The versatility of Alexander Smith Carpet is demonstrated by the three 
carpets illustrated. At left is a carpet installed in the new Florence 
Hotel, Missoula, Montana. At right, Platinum Beige, chosen by a prom- 
inent actress for her New York apartment. Below, the carpet especially 
woven for use on the platform leading to the 20th Century Limited in 
Grand Central Terminal. Write for comprehensively illustrated book, 
“Nearly Right” Won't Do in Contract Carpets. Alexander Smith & Sons 
Carpet Co., 295 Fifth Avenue, New York, N. Y. 


ALEXANDER SMITH CARPET 


“Nearly Right” Won’t Do 
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FAY CARPET CO.INC- 


515 MADISON AVE. at 532° ST- 
NE W YORK 


WICKERSHAM 2-2755 


To Those Whom We Serve: 


Almost daily notices are issued by 
Carpet Manufacturers advising their 
trade of curtailment in production or 
discontinuance of certain of their 
lines and qualities. These notices 
reflect true conditions and shortages 
that must now, or soon, be felt by 
everyone interested in the Broadloom 


market. 


The Fay Carpet Company has been 
flatteringly called "Headquarters for 
Broadlooms" -- 4 title which we always 
try to justify by offering fast Cut- 
Service in Broadlooms in qualities and 
colorings for every need and at prices 
to meet every situation. 


% 


Foreseeing the present 
disturbed market conditions, 
Fay Carpet Co. early took every: 
possible step to provide for 
our customers’ needs -- and now 
we feel justified in saying 
that IF YOU ARE HAVING DIFFICULTIES IN 
FINDING YOUR WANTS, FAY PROBABLY CAN 


HELP YOU. 


Helpfully yours, 


Vice-President 


‘oe 


FAY CARPET Co 
MAD 1S ON AVEN UE (3 NEW YOR | 
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SPEED 


... when you need it 


y= CRAFTSMANSHIP takes time. And since the prime character- 
istic of Scalamandré fabrics is their superb craftsmanship, it is obvious 
that we cannot relax the high standards necessary to production in favor 
of excess speed. 


Yet we have been able to make some remarkable deliveries on occasions 
when the emergency was great. As an instance, the 200 yards of drapery 
and 100 yards of upholstery fabrics used in the new Cotillion Room of 
the Hotel Pierre, executed in special colors to the approval of Mr. Samuel 
Marx, designer, were delivered in one week from order. 


On another recent occasion, a decorator, who appealed to us for 80 
yards of printed fabric within two weeks, was surprised and gratified 
to receive them in three days! 


These examples of unusual service, and many similar ones, involved no 
compromise with traditional Scalamandré quality and craftsmanship. 
They were made possible because every step in the production of our 
fabrics and trimmings, from design to delivery, is under our direct and 
constant supervision in our own mills, where our looms, trimming and 
dyeing plants operate day and night in continuous shifts to supply the 
ever-increasing demand for Scalamandré fabrics. 


We do not advocate excess speed as a regular practice. But when a 
seemingly impossible delivery date threatens your acceptance or ful- 
fillment of a contract, come to Scalamandré Silks. The chances are very 
strong that we will be able to solve your problem . . . because no other 
organization in the field can offer similar facilities to the decorator. 


* 


Scatamanheé Silks 


MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS & TRIMMINGS 
598 MADISON AVENUE * NEW YORK °* Also BOSTON * CHICAGO * LOS ANGELES 
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LOS ANGELES: CHAS. 


DECEMBER 


IN THE ‘-/RADITION 


1941 


BRUNOVAN, INC. 


SYLVAIN BRUNO, PRESIDENT 
383 MADISON AVENUE, NEW YORK 


H. JOHNSTONE » 816 S. Figueroa St. DALLAS: DECORATOR’S GALLERY 


¢ Santa Fe Building 
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Old Regency Chiffonier of superb colour and quality with fitted 
writing drawer. The antique armchair is decorated in black and gold. 


J UST about every six days a large shipment of choice 
antiques and hand-made reproductions comes to us 
from England, keeping our stock the largest wholesale 
selection of distinguished English furniture in America. 
We -want you to see it and we cordially invite inquiries. 


WOOD and HOGAN, at. 383 MADISON AVENUE, NEW YORK 


IN CHICAGO—Charles B. Geller, 6th Floor Merchandise Mart IN LOS ANGELES—Harold W. Herlihy, 816 S. Figueroa Street 
Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 


INTERIORS 
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